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True-Color 


Photo Presentation that 


will show you our line 


faster and in much more 


authentic detail. 


INCORPORATED 


Look for your SCHACK representative 
during April and May. 


2516 W. ARMITAGE AVE. 


CHICAGO 47, ILL. 





NEW BEAUTY FOR 


Biel Whadlows 


Use Again For Graduation - Fashion Shows « Christmas 


NEW... WLS Cathedral Window Comura...and we believe it the most 
beautiful of them all. Giant in size, 48” wide, 96” high, it is halftone silk screen 
processed in 10 rich oil colors. The soft blending tones reproduce the beauty 
of famous stained glass windows the world over. Its sketchy technique in 
design catches and dramatizes the feeling of reverence... Yes, it is truly 
elegant. 


Reproduced on flexible Comura stock, it can easily be mounted into any 
setting you desire. Use with brick and stone patterns for outdoor effect . . . with 
plants and flowers for interior treatments. Once framed, it can be used over 
and over again for all the special selling events it dramatizes so fittingly thruout 
the year. Because oil paint is used, it becomes translucent when lighted from 
behind and the effects obtained are truly magnificent. 
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Combine with these dimensional, translucent 


VACUUM FORMED PLASTIC WINDOWS 


The majesty and glorious colorings of world famous stained glass windows are 
reproduced in both these Rose and Upright designs. Created in 2” deep dimen- 
sion of vacuum formed plastic, the stained glass sections are deeply recessed 
from the masonry effects into which they appear to be set. The masonry areas 
are finished in a mottled gothic grey stone color, while the glass areas are a CATHEDRAL WINDOW COMURA * i Only — 
beautiful blending of deep blue and green tones, accented with touches of 

cerise and deep purple. Treat with light for dramatic effects. - ++ A FINE ART PANEL 4 75 

. 6108 .. . Size: 48x96” 18 
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CATHEDRAL ROSE WINDOW 
64” DIAMETER 


Light in weight, simple to mount and 
maintain in overhead or background 
areas. Complete window consists of 4 
quarter sections, combine in many 
arrangements. Should last for years .. . 
An important basic prop for all dis- 
play departments, Also available in 
white, without color, to be treated as 
you desire. 
No. 94636—CATHEDRAL ROSE WIN. 
’ ‘hi Each $49 50 


OW White . Ea 
No. 94635—CATHEDRAL ROSE WIN. 
DOW Full Color — Each $89.50 


PLASTIC 
CATHEDRAL WINDOW 


oe ear Sg” es $9750 





W. L. STENSGAARD AND ASSOCIATES, INC. cuicaco 7, uinois 


IN) 
} HLL 


MAY, 1958 


CONTENTS 


VOLUME 72 


Editor's Comment . 

Display For A 100th Anniversary 

This Is Hess’ New Main Floor . 
Looking At Los Angeles Displays 
Display Designs 

Flowers Take Over New York Windows 
For Hot Days Coming Up 

Bright Outlook For Chicago Dispiay 
Easily Built, Low-Cost Units For The Smaller Store 
Tip Top Tailors’ Display System 
Display ... On And Off The Record 
NADI Newsgram 

Compact, Casual Spaciousness 
Display Here And There . 

73 Per Cent Sales Increase 

March Medal To Sjursen . 

The Display Parade 

Reminiscing 


Your Column . 


PUBLISHED BY 


NUMBER 5 


By Claire Brown 


By Dick Jachim . 
By Rudi Mausz . 
By Clara Baldwin 


By Richard Day . 
By Jim Kiley 


By Fred Bellamy 


By Gabriel Valenti 


By ©. E. Fernandez 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO 


THE COVER 


This old-fashioned bathtub scene won 
the national award of $1,000 in a 
Shulton "Old Spice" contest for Tony 
Markus, The White House, San Fran- 
cisco. Given the theme "Dad is the 
captain" as a Father's Day tie-in, he 
ignored the obvious nautical treatment 
and showed Dad sailing a toy ship in 
the bathtub. 


OUR NEXT ISSUE 


Coming up is the big pre-Market 
Week issue, full of the latest data on 
plans for the event to be held in New 
York City, June 22-26 . . . Also begin- 
ning in the same issve is the first of a 
series of articles by Charles Telchin, 
New York City architect, on problems of 
store layout, modernization, design, and 
the like . . . Not to mention a new 
series of sketches by Robert M. Heilbron 
. «+ In the mail by May 20th. 
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Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 
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Whose mannequins 
are modelling 


American fashions 


AT THE BRUSSELS WORLD'S FAIR ~ 


DEW Nbiorrs func, 


Meanwhile, back in the States 
. More Mary Brosnan mannequins are shown in more windows and on more floors of more stores 


than any other mannequins ever made! 
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Dec orati ve P ant corp 


First with the Newest for jover Sixty years. 
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136/)West 24th Street, New York City, N. ¥; 





‘Write now for NEW CATALOG M59 





Showing all models of sign machines 
and supplies 


THE MORGAN SIGN MACHINE CO. 
4510 N. Ravenswood Ave., Chicago 40, Ill. 


@ PLEASE SEND FREE CATALOG M59 
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4510 N. RAVENSWOOD AVE. 
CHICAGO 40, ILL. 
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INDOOR/OUTDOOR ILLUMINATED 
PLASTIC CHRISTMAS LIGHTING UNITS 


or Store Displays — building Fronts — 
Marquee oF Roof — fawn Scenes 


THESE BEAUTIFUL SINGLE FACE ILLUMINATED PLASTIC CHRISTMAS LIGHTING UNITS 
HAVE BEEN SPECIALLY SELECTED FROV OUR MAJOR LINE AND PURPOSELY ADAPTED 
FOR STORE INTERIOR OR STORE FRONT DISPLAY. THEY ARE COMPLETELY ASSEVBLED 
BITH LAMPS, CORD SET AND TEMPERED HARDBOARD BACK, READY TO HANG 


GP.303S LANTERN 
30 in. high, shpg. wt. 7 Ibs. 
$14.00 ea. 


GP.3008 BELL CLUSTER, 30 in. 
dia., shpg. wt. 10. lbs. $17.50 ea. 


sll 
GP5S SANTA’S ENGINE. 56 in. long, shpg. wt. 15 
shog. wt. 20 lbs $32.00 ea. 


GP6S PASSENGER CAR, 52 in. tong, shpg. GP-7S BOXCAR, 56 in, long, shpg. wt. GP-8S CABOOSE, 44 in. long, 
° $30.00 ea. 


wt. 16 Ibs. $30.00 ea. 19 lbs. $30.00ea. lbs 


GP5S4S-7888 ENGINE, TWO PASSENGER 
CARS, BOX CAR AND CABOOSE SET, metal 
garland for coupling trim and five outlet wiring 
circuit. shpg. wt. 86 lbs. $157.50 per set 


m a GP.390S CHOIR BOYS 
GP4a4S LANTERN, 0 in. high, shpg. wt. 14 9 in. die.. shpg. wt. 15 the. 
ibs. $25.00 ea. a: o0an 





Vik MBI f THIS seco will enhance your decor iting the: © to tre it all together with streamers 


of Christmas lights interlaced with garland. 
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AFTER FLAT GARLAND IS FASTENED TO ELECTRICAL STREAVERS, 
iT IS ‘FLUFFED’ BY A BRISK BACK-AND-PORTH SWITCHING VOTION 
OF THE HANDY DOWEL STICK TO SEPARATE AND CURL LEAVES 
BEFORE FINAL INSTALLATION ON MESSENGER SIRES. 





GP.21I08L, INTERVEDIATE BASE 
STREAVERS No. 16 wire, 18” 
x 2 ply x .003 gauge spacing, 150 ft. lengths, 100 pin 
sockets, Outdoor Set. 100 aésorted 
Red, Green or Tri-color.$ .45 foot colored GE C9 lamps. $57.50 ea 
iz" «3 ply x .003 gauge 
ERE 2s $ AS feat GP4258L INTERMEDIATE BASE 
Red, Green or Tri-color $ .53 foot STREAMERS, No. 18 wire; 12” 
«2 ply x 0015 gauge spacing, 25 ft. length, 25 light, Out- 
door Set. 25 assorted colored GE 
C9, lamps. $12.50 ea. 
or Blue Silver 
Red Green Silver .... $ .25 foot GP-950S 8 FT. TALL CANDLE, shpg. wt. 17 GP-20S 8 FT. TOY SOLDIER, shpg. wt. 24 
\bove prices are based on 100 foot lbs. $50.00 ea. lbs. $50.00 ea. 
minimum length per each size. add 


GP-144 12 FT. TALL CANDLE. shpg. wt. 47 GP40S 4 FT, TOY SOLDIER, 
ibs. $80.00 ea. lbs. 


HINGE ALUMINUM GARLAND 


~O% surcharge for shorter lengths. 


shpg. wt, 14 
$20,00 ea. 
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GPA70 WREATH, 47 ia. dia., shpg. wt. 24 lbs. 
$58.50 ea. 


. 






GP.7008 SANTA BOOT, 70 in. high, shpg. wt. ‘ 
29 Ibs. $48.00 ea. GP.72 CHRISTMAS TREE, 72 in. high, shpg. ~¢ 
: wt. 31 Ibs. $75.00 ea. 
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GP-960S 8 FT. CANDY CANE, shpg. wt. 33 
Ibs. 52.50 ea. 
GP-490S 50 IN. CANDY CANE, shpg. wt. 10 GP.390S GIANT SANTA FACE, 39 ia. 
lbs. $21.00 ea. : dia., shpg. wt. 15 Ibs. $25.00 ea. GP.600S SNOW MAN, 52 in. high, shpg. wt. 19 

Ibs. $27.50 ea. 


GP6440S GIANT SANTA, 64 ia. high, shpg. wt. 
25 ibs. $32.00 ea. 


GP-5108.520S4 SANTA SLEIGH AND 4 
REINDEER SET, metal plastic garland 
for reins and 5 outlet wiring circuit. 


Shpg. wt. 75 Ibs. $137.50 per sez 








BULLETINS DESCRIBING OUTSTANDING DECORATIONS FOR YOUR DISPLAY DEPARTVENT 
Free for the Asking Check Bulletins Wanted 


Catalog No. 58 - 40 page, in color, on outside street Christmas Decorations. 
GP.510S SANTA SLEIGH, 


51 in. long, sh pg. wt. 15 Ibs. Bulletin No. GP676, _" x 34”° broadside on Economy Line of Christmas Decorations for store ine 


ted 


$27.75 en. teriors, fronts, marquees and lawns. | 


Bulletin No. DD666 on outdoor Nativity Scenes, Reindeer Scenes Dickens } af ily Hy ree & 4 oach 


Scene and Carol Scene, 4 page. 


16 Page catalog in color on three dimensional molded rubber Nativity Scenes, Christmas Carolers 


and Choir Singers. 


‘ ) 
« = Mt 
oom, Bulletin No. AD-656, 4 page, greenery, roping and illuminated garland for street decoration and 
store fronts. 
Bulletin No. GP655R, Holl-t -Wood plastic Brick and Stone Wall Pane ling giving the rustic warmth | 


of exposed masonry. j 
GP-520S REINDEER Bulle ta No. GCP669R, i7” » 4 — os y ista-Glo | uminous Le) mgs [or ) SDiay Roor Ss. 
50 in. long, shpg. wt. 14"Ibs. 
26.25 ea. 
‘ 
WEST COAST OFFICE 
GENERAL PLASTICS CORPORATION |e: coticens svcnse 
Leng Beech 6, California 


P.0.80x 747 1400 N. WASHINGTON ST.. Marion, Ind. PHONE 4870 Phone Garfield 4-1710 | 
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|rebudebars Comment 
” 


Want to live in a year-round vacation spot with a guaranteed 
salary as a display free-lance? 


Probably the most interesting inguiry I have ever received 
regarding a man for a display position came in the other day. It was 
from a top-ranking organization and is quoted, in part, below: 


"A group of members of this organization have asked my help in 
locating a displayman with broad enough experience to insure competence 
in diversified display work ranging through the entire retail field. 


"The man selected will be paid a stated monthly minimum sufficient 
to cover living expenses at a desirable standard and will be free to 
increase this substantially through arrangements made by himself. There 
is no competition in the comninity. 


"The location is in the West Indies and the job requires permanent 
residence there (for an agreed period.) 


"If you know one or more individuals who might qualify could you 
have them send resumes to me at this office?" 


By the time this appears in print the position may have been 
filled, but I have not been informed that this is the case. I will be 
glad to put anyone interested in touch with the writer of the above 
letter on request -- but please don't send resumes, photographs of your 
work, or samples of your showcards to this address... 


As an added service to our readers, DISPLAY WORLD has retained 
Telchin & Campanella, the well-known New York City architects, to do a 
regular feature on store design, store and department layout, store 
fronts, fixturing, and related subjects of interest to everyone in 
retailing. This series will start with the June issue, in the mail 
May 20, and will appear every two or three months thereafter. In 
addition, Charles Telchin of the firm will answer, by direct 
correspondence, specific questions pertaining to store planning. 
Naturally there is no obligation connected with this personal service, 
but also naturally it can not include special sketches, plans and/or 
specifications. 


Telchin & Campanella has long been known for the way in which it 
takes display into account in its design problems, which should make 
this service all the more helpful... 


We have had so many requests for sources of travel posters and the 
like that we are publishing elsewhere in this issue a list of firms from 
which they may be obtained gratis. A similar list was published 
several years ago and proved of much assistance to displaymen wanting 
colorful material for travel windows, sports wear displays, vacation 
windows and the like. Many of the firms listed in this issue not only 
will supply you with posters, travel literature, etc., but can also 
arrange to lend models of ships, planes, and trains. Most of them have 
branch offices scattered throughout the country, and you will find them 
eager to cooperate... (Please turn to page 52) 
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S an introduction toa year of celebration 
marking the store’s 100th anniversary, 
Macy’s, New York City, chose to say 

“Thank You, New York!” Display set the 
stage. The result was a huge, nostalgic set- 
ting that has brought a terrific response from 
the public, both in the tremendously increased 
store traffic and in the form of letters ex- 
pressing appreciation and saying this was 
the most fantastic promotion the store has 
ever done. Originally, the first “Thank You, 
New York!” display setting was to remain in 
place about two and a half weeks, but the 
response was so great and so gratifying, that 
the time was extended far beyond the original 
plan. 


Needless to say, months and months of 
advance planning went into the design and 
preparation for such a tremendous display 
project. Actual assembly took two months. 
The installation was done over a weekend — 
one night and one day to be exact. Big vans 


or A 100th Anniversary 


By CLAIRE BROWN 





transported the street shops, ledges, and win- 
dow equipment from the warehouse to the 
Macy store at Broadway and 34th street, where 
a crew of display workers assembled and 
installed the setting ready for Monday store 
hours. Sets. were designed and supervised 
by John Foley, display director, and his staff. 
Construction was done outside. Drawings and 
paintings for the sets were done by Frederick 
Koester. 


The full program for the event consisted in 
settings for the 46 windows of Macy’s giant 
store and a transformation of the store’s 
ground floor interior so that it resembled 
streets of shops in Old New York. Placed 
end to end, the display settings would have 
extended for 15 city blocks. 


Anniversary flags were flown outside of 
the building, each bearing the 100th anniver- 
sary symbol, a colorful design of bursting 
fireworks. The enormous sign at the corner 
of Broadway also carried the fireworks theme 
in a great burst of “Thank You, New York!” 
To carry out the picture, store posters, gift 
boxes, shopping bags, ribbonettes, and cartons 
all featured the anniversary design. 


Each of the 46 windows was planned to pay 
tribute to some aspect of New York—to 
the history of the city, to those who made the 
city great, and to each facet of New York 
City life : the police, fire and sanitation depart- 
ments, the board of education, to the city’s 
transportation, newspapers, theatres, movies, 
hotels, restaurants, to the Post Office, the Port 
of New York, to the baseball clubs, the Bronx 
Zoo, the Stock Exchange, etc. The displays 
were like museum cases, with priceless, ir- 


—Superstructure was fitted around the store 
counters to form small 1858 type shops along 
the aisle ‘streets."' The superstructure con- 
sisted of wooden frames to which were fastened 
wallboard shop fronts painted to resemble the 
decor of a hundred years ago. . . (All photo- 
graphs by courtesy of Retail Reporting Bureau, 
New York City)— 
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—At the right, the photograph shows the treat- 
ment over the soda fountain . . . Center, the 
tobacco shop . . . Below, the cosmetics and 
perfumes department . . . Flocked crimson 
velvet covered the columns on the street floor, 
with fluted edges accented by gold stripes— 


replaceable pieces of memorabilia carefully 
selected—most of them chosen personally by 
Mr. Foley —to bring back as much of the 
past hundred years as possible. As Macy's 
press stated: “And when the children ask, 
‘What happened in the olden days?’ you can 
bring them to Macy’s and show them —.” 
One example was the fire chief's bright red 
two-seater sled borrowed from the New 
York City Fire Department museum. Other 
pieces came from Mystic Seaport, Connecticut, 
from New York museums, historical institu- 
tions, and foundations. 

To step inside the store was to step into 
Old New York circa 1858—the time of 
Rowland Macy who founded the store in the 
days of the silversmith, the daguerreotype par- 
lor, and the tobacconist shop with wooden 
cigar store Indians. In those days lady shop- 
pers wore “water silk” dresses over stiff 
crinolines and had bonnets tied under their 
chins with ribbon bows. All were there in 
Macy’s 1958 anniversary settings. 

Superstructure was fitted around the store 
counters to form small 1858 style shops along 
the aisle “streets.” The superstructures con- 
sisted of wooden frames to which were fas- 
tened wallboard shop fronts painted to re- 
semble 1858 decor. Openings were made in 
the superstructures so that counter display 
cases were visible and formed part of the 
overall design. Above the cases was a com- 
plete opening —as though the shop window — 
so the salespeople were not handicapped in 
serving customers. Above most of the open- 
ings was a painted curtain or awning, and 
many of these painted curtains were edged 
with real fringe, which added a note of three- 
dimensional realism. 

Flocked velvet in a crimson shade covered 
the columns on the street floor of the store, 
with the fluted edges accented by gold stripes. 
A damask pattern ran up the center of each 
red velvet panel, a characteristic detail of the 
1858 era. Caps of the columns were gilded. 
More of the flocked velvet was used in stra- 
tegic wall areas to serve as a background. 
Posters bore the caption “Thank You, New 
York, for helping us to celebrate our 100th 
Anniversary.” 

Highlighted at intervals on the ledges be- 
hind the counters were display windows that 
were partly fool-the-eye in character. Frame- 
works built out from a painted setting gave 
the illusion of a window area, and period 
pieces were arranged behind the framework 
for a realistic effect of a display in the sug- 
gested 1858 shop window. Photographic fig- 
ures dressed in actual costumes of the 1858 
period were arranged near the simulated shop 
entrances further to carry out the fool-the-eye 
idea. 

Shop fronts, ledge settings, columns, posters 
—all the interior display for the promotion 
was done in brown-gold, white, crimson or 
Victorian red, and pink. The costumes worn 
by the photographic figures conformed to the 
general scheme. 

Since the superstructure around the counters 


* [Please turn to page 38] 
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This Is 


ESS BROTHERS, 

Allentown, Pa., department store, 

proudly unveiled its completely new 
main floor recently, a remodeling project 
that cost more than half a million dollars 
and more than a year of arduous work to 
complete. 


The remodernization represents a mile- 
stone in the history ef Hess Brothers’ 61 
years of operation. It also represents the 
strong faith that Max Hess, president, has 
in the future of downtown merchandising. 
Hess firmly believes that downtown shop- 
ping areas will continue to grow and pros- 
per if retailers keep up with the times and 
prevent their stores and their shopping 
areas from deteriorating. 

Everthing on the new main floor has been 
completely changed—not only the decora- 
tive effects but all of the fixtures, counters, 
showcases, cash registers, charge-a-phones, 
reguiar phones, signholders, service facil- 
ities, etc. No single piece of equipment 
remains that was present a year ago. 

Six months or more of intensive planning, 
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drafting, and space allocation preceded the 
actual construction work which was begun 
last March. Space allocation alone took 
many months, since the task involved sales 
per square foot analysis of some 40 depart- 
ments. In each case, after the space was 
scaled in these terms, modifications were 
made depending on the size and type of 
merchandise in a particular department, 
whether or not waiting areas or fitting 
rooms were required, special displays, etc. 
This planning included the removal of 
several main floor departments to other 
areas of the store and the addition of the 
Fashion Shoe Salon, which was formerly 
on the second floor. 


“The varied spacing and sizes of the 103 


—Upper left, part of the men's wear depart- 

ment . . . Upper right, the wall treatment 

above the merchandise is done in construction 

cork ... Lower left, a general view of the main 

floor . . . Lower right, the misses’ sports wear 

department; the pillar is covered in iridescent 
plastic— 


Hess New Main Floor 


nationally known 


columns on the first floor offered a con- 
siderable challenge to an excellent layout,” 
explained Robert Cohen, chief designer of 
Storecrafters, store designer and manu- 
facturer of Houston, who personally super- 
vised the remodeling project. 


The ultra-modern fixtures were designed 
to be light and airy and to house the mer- 
chandise in such a way that does not detract 
but rather develops an atmosphere conducive 
to leisurely shopping. Throughout, the em- 
phasis is on merchandise rather than fix- 
tures or decorative effects. This is achieved 
by using the bare minimum of fixtures 
in all cases to allow the merchandise 
to display itself. Further, most fixtures 
are elevated from the floor by slender legs 
to lighten the general effect. 


To offset the simplicity of the new fix- 
tures, natural American black walnut is 
used extensively and all hardware — in- 
cluding the fixture legs, braces, edgings, 
signholders, etc..—is in satin-bronze finish. 
Occasional touches of charcoal wrought 
iron is used to accent this motif but the 
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basic walnut is carried through even to the 
use of real wood walnut formica on tops 
and shelves. Utilities, such as cash registers, 
telephones, charge-a-phones, etc., are in 
charcoal tone throughout. Richly textured 
vinyl plastic, brass hardware and metal 
screens, different lighting effects and other 
innovations have been added. Eleven “gar- 
dens” of green plantings are strategically 
placed to provide areas of contrast to the 
modern decor. 

Other features in the various departments 
and sections on the new main floor are: 

The former straight aisles have been 
replaced by diversionary traffic lanes and 
much wider traffic areas than before. 

Emphasis on wall treatments is on tex- 
ture rather than bold color to differentiate 
between departments. This results in a 
wide variety of treatments, each a_ focal 
point for a department or a group of de- 
partments of similar nature—yet no in- 
dividual area is allowed to disrupt the clean 
qualities of the entire floor by harsh con- 
trast. 

The goal of achieving a masculine air 
in the men’s clothing department — without 
creating a “never-never” land for women 
shoppers —is achieved in a grey carpeted 
section which is dominated by a three di- 
mensional wall mural fabricated from con- 
struction cork. Lighted in white and amber, 
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—Upper left, some fixtures are built around 
and supported by columns . . . Each plastic 
drawer shows one shirt, with stock spaced be- 
hind it; this one set of plastic drawers accom- 
modates !|,500 shirts . . . The watch repair sec- 
tion has case murals of plastic in which are 
set hundreds of watch parts . . . Lower right, a 
view of part of the women's shoe department— 


these murals overlook the satin bronze wall 
units and island racks for coats and suits. 
At one side of this department is a com- 
pletely mirrored alcove large enough for 
hanging racks and try-on space for several 
customers. A focal point is an antique life- 
size knight in armor atop a central case. 
All dressing rooms, fitting platforms, wrap- 
ping desks, etc., are behind the mural wall 
which is faced by broad paneling of natural 
teak. The service areas are entirely done 
in sprayed “Plextone” finish, highlighted 
by natural walnut and charcoal formica. 

Between the men’s clothing and sportswear 
division, two full-size show windows were 
removed, leaving two tremendous panes of 
glass which give unrestricted visibility from 
the sidewalk. While these panes are screened 
with block-printed fibreglass draw drapes 
during sunny periods and after store hours, 
normally the passersby can see merchandise 
and actual store operation. Designed to in- 
vite male patronage, this feature is said 


to have a great deal of attention from the 
public and the trade. This area is “roofed” 
by an open, charcoal grey _ trellis. 

Facing the window, bordered on each 
side by huge walls of limed pecky cypress, 
the men’s sportswear department begins with 
wall racks and extends around a corner 
past a most unusual “brick” wall. The grey 
“bricks” are actually of a composition ma- 
terial and are finished in light grey. This 
wall is fronted by long hanging racks sup- 
ported by walnut pins and lighted from 
above by satin-bronze canopy lights. In the 
immediate foreground, between the _ wall 
and the island fixtures are circular satin- 
bronze hanging racks. 

Crossing the Ninth street entrance-way 
toward the front of the store, the men’s 
shirt department is dominated by an enor- 
mous floor-to-ceiling panel of natural teak, 
below which are installed plastic shirt 
drawers of a type designed to show one 
shirt in front with stock space behind it. 
This one set of plastic drawers accommo- 
dates more than 1,500 shirts, solving a long- 
felt problem in white shirt storage. Fronting 
this rack are low glass showcases with wal- 
nut based plastic shirt fixtures extending 
out toward the center of the store. 

The shirt department ends in another of 
the large double window “open tothe public” 


[Please turn to page 54] 





next to one another with the one on the right 
slightly higher to form a straight design at 
about a 45-degree angle. A mannequin was 
posed in front of these with her arms ex- 
tended across the fans, thus effectively 
silhouetting the upper part of the costume. 


a 


Be: Palomino pile carpeting covered the floor, 
and matching accessories were grouped on the 
apron of the window. 


The sculptured look in fashions was featured 
at Rankin’s in Santa Ana by Phyllis King, 
display director. Two imposing caryatid 
columns flanked the elegantly dressed manne- 
quins. Their attire was completely in black — 
gowns, hats, gloves, bags, and shoes — creating 
glamour in an atmosphere of dignity. 

The classical flare was further enhanced by 
suspending in the background a large poster 
showing a Greek goddess in battle dress stand- 
ing boldly on a column against a blue sky 
which was dotted with fleecy clouds. Minia- 
ture columns and bases were placed on the 
floor in different positions. The whole com- 
position was softened by entwining ivy vines 


Looking At Los Angeles Displays 


By DICK JACHIM 


activities that soon will be available dur- poodles in varied pastel colors. 
ing the summer months tantalizingly filled The merchandise was all black and was 
recent windows throughout this area. accessorized in white and black. Clear light- 
A chemise promotion of coats, suits, and img accented the highlights of the fashions. 
dresses was in the windows of Ohrbach’s- A hand-knit promotion adorned the win- 
Downtown. Ed Mitchell, display manager, dows at Saks-Fifth Avenue in Beverly Hills. 
developed a novel background. Against wide These originals were Yvonne dresses in aspen 
strips of black wallboard he attached strips white. 
of pebble cards. These were in groupings of Against champagne color drapes, John 
three with the same number of groupings Murphy, display director, suspended two large 
proportioned over the board. They were black black Japanese fans. They were immediately 


yer for thought about the many pleasant with a white border and had prints of French 


around the flanking figures and across the 
ceiling. 

Chic casual wear from walking shorts to 
Capris and into chemise dresses in colors of 
red, blue, beige, black and navy adorned the 
windows at the Broadway-Crenshaw. To ac- 
cent these lovely fashions, William Thornton, 
display manager, colored the back wall royal 
blue and washed it with blue horizon lights 
for softness. In front of it, in fixed separate 
groupings, backgrounds made out of white 
ribbon 3 inches wide were stretched from ceil- 
ing to floor and spaced to simulate, in per- 
spective, a combination of blue and white 


—At the upper left is a display by Ed Mitchell, 

Ohrbach’s-Downtown . . . Directly above, by 

John Murphy, Saks-Fifth Avenue, Beverly Hills 

- . « At the left, by Phyllis King, Rankin's, 
Santa Ana— 
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—At the right, by William Thornton, the 

Broadway-Crenshaw . . . Center, by Fred 

Bower, Barker Brothers . . . Below, by Clarence 
Chaney, the May Company-Lakewood— 


strips. White gravel which matched the color 
and width of the ribbon extended from some of 
the ribbons over the depth of the floor. This 
gave the feeling that the ribbons continued 
over the floor, as well, and created a straight 
line design. 

A mannequin was placed in front of each of 
the groupings, dressed in the aforesaid fashions 
and matching or coordinated accessories. 
Added accessories surrounded two other man- 
nequins in the center of the floor. 


Large white cut-out letters on the back 





wall spelled out the name of the manufacturer 
of the fashions. The caption, which read 
“Designed for Casual Wear,’ was hand-let- 
tered in black on a white reader in the fore- 
ground. 

A very colorful picture window attracted 
attention at Barker Brothers. Selecting the 
pictures to be within a color scheme pre- 
dominantly orange and green with a black 
accent, Fred Bower, display director, used a 
white wall made out of perforated panels for 
a background. To it he secured a group of 
different size pictures and balanced them with 
two orange color banquettes. A black-and- 
brass extension pole with lighted lamps at- 
tached flanked each side of the window. The 
lamps were directed on the background further 
to bring out the colors in the paintings. Added 
lights were directed onto the scene through 
the crate type ceiling, which was painted white. 

Two other paintings were on the floor, one 


placed against the adjustable pole on the left, — 


and the other immediately to the right and 
behind the other pole against a large green 
rubber plant that decorated that area. 

The floor was black and white and accented 
with the colors of green and orange. A reader 
in front of the window described the merchan- 
dise with black lettering on a white card. 
The complete composition blended into an 
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airy symphony which was synonymous with 
spring. 

Another attractive window in the Barker 
Brothers series was a display of a new type 
of sofa (not pictured). Under the theme, 
“Meet the sofa that has everything,” Mr 
Bower placed the sofa on a large turntable 
that was covered in black with the edge 
trimmed in white. White “Naugahyde” cov- 
ered the sofa, and black and white scatter 
pillows accented it. The back wall was draped 
with “Naugahyde” strips 54 inches wide to 
show the many different colors in which this 
material is available. 

An exceptional yardage promotion, in the 
do-it-yourself spirit, encouraged future brides 
to undertake the project of making their own 
wedding gown. This was seen in an interior 
display at the May Company-Lakewood. 

Clarence Chaney, display manager, sur- 
rounded the bridal scene with many exciting 
fabrics in spring and summer tones. Fashion 
suggestions in the form of finished design 
sketches were placed on easels throughout the 
area. 


| Please turn to page 16 | 





For swim wear and beach wear, this 


window depends on triangles on the clear 


blue backwall to create the impression of 


the sea. The floor is covered with yellow 
sand. The card copy is written on the 
sail of a small boat at the extreme right of 
the window. 


A real cherry tree branch extends from the background, or an arti- 
ficial one can be fixed about 10 inches before it. A ladder of rough 
wood rests against the tree. A basket with fresh or imitation cherries 
is hung in the tree, with another on the wooden bench at the left. 
Lengths of summer dress fabrics are looped from the branch to the 
floor as shown. 


Open shells of papier mache, lined with 
cellophane to resemble the natural nacre, 
are opened to show bathing suits and 
beach accessories. Above, preferably ex- 
tended from the background for several 
inches, is a symmetrical drape of silver 
and green fishnet. 


DISPLAY WORLD 








Three panels of wallboard, hung from 
nylon threads and painted in bright sum- 
mer colors — such as sea-green, sky-blue, 
and a vivid orange — are decorated with 
sea and beach motifs. A red net is 
draped loosely above. Sun and swim suits 
are displayed on the mannequin and on 
the floor. 
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Shirts are shown here in a very severe, 
symmetrical display. Seven ovals of black 
wrought iron simulate mirror frames, each 
holding a shirt and necktie. The small 
circular tabletops are designed to hold 
additional ties. 








Any type of nautical material can be 
used with this window, most of it being 
shown against a bamboo curtain sus- 
pended horizontally across the background. 
Sport shirts, sailing sweaters, and related 
merchandise are shown. Fishnet is draped 
across the upper backwall and down the 
sides. 
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Flowers Take Over New York Display 


By CLARA BALDWIN 


Manhattan's continuing pro- 
program tor the 

spring flowers appeared in_ special 
planting areas along the streets and avenues 
16. But well betore the 
special outdoor plantings, 
had adopted the flower 


S part of 


motion seasons, 


beginning April 
arrival ot 
display 


these 
window 
theme. 
Lord & 
tresh cut 


great bouquets of 
handsome window 


Taylor used 
flowers in 
that resembled luxurious room in- 
and the flower theme was carried 
over in the floral prints used for the cos- 
tumes on the mannequins. For one win- 
photograph) of the series the 
“Galanos is the ‘enfant pro- 
dige designer collections, third floor.” 
Paul Vogler, window display director, had 
the copy lettered on a scroll laid across the 
marble floor. On the window 
ledge copy which read, “And 
the mannequins are wearing Galanos mil- 
from the fourth floor — Margaret 


settings 
teTrior“s, 


dow (first 


caption read 


simulated 


was a card 


linery, 
Jerrold shoes. 


20 


from the fourth floor — Belle 


Sharmeer stockings (Moon Mad), from the 
street floor.” 

Seige woven fibre covered the ledge and 
window framing. The simulated marble on 
the floor was in checkerboard pattern with 
squares of green and grey. The backwall 
of the window was a pale green. A small 
card on a low, round table near the 
window front said, “Settings from new 
European Collections in the Now and Then 
Shop, eighth floor.” Several old books were 
piled on the corner of the card, and an old 
musical instrument was propped against the 
books. Behind the lute or mandolin was 
a vase of fresh spring flowers. Another 
great bouquet of flowers was arranged in 


COpy 


—At the upper left is a display by Paul Vogler, 

Lord & Taylor .. . Upper right, by Laurence 

Reiter, of Andrew Geller . . . Lower left, by 

Louis Villela, B. Altman's . Lower right, by 

John Liles, Franklin Simon's . . . All photo- 

graphs by courtesy of Virginia Roehl Studio, 
New York City) — 


a large, pale green metal container on the 
marbled, mirrored mantel at the back of 
window. Pots of green ferns were placed 
on the base of the mantel structure. The 
cover of the metal flower container was 
leaned against the base. 

Three mannequins posed in this setting 
wore the floral prints. The one standing at 
the left of the window had a white 
with a print of large orange poppies, orange 
shoes, white gloves, and crystal bead jewelry. 
The second mannequin, standing near the 
mantel, wore a red dress with black print 
and black trim, a matching print turban, 
black gloves, black bag, black shoes, red 
beads, red earrings, and gold _ bracelets. 
The third figure reclined in an easy chair, 
her foot propped against the low table, her 
head leaned against a cushion. Her print 
dress was in brown, orange, and green tones, 
the shoes were green, and her jewelry was 
in green and orange. 


dress 


3ottles of perfume arranged on the win- 
dow ledge completed the set. 
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Laurence Reiter arranged a garden bower 
as a setting for spring shoes at Andrew 
Geller, where he directs display. The cap- 
tion “Spring is an enchanted shoe —” was 
lettered on a green ribbon arranged at one 
end of the grass-covered floor. Green net 
was draped to form a backdrop for pendants 
of Spanish moss, along with green grasses 
and maidenhair fern. Silvery vases set on 
the window floor held bouquets of arti- 
ficial spring blossoms —lavender lilacs in 
some, blue cornflowers in one placed against 
the background drapings. In the larger 
vases the flowers were surrounded, nosegay 
fashion, by maidenhair fern. Peat moss was 
laid over the grass on the rear floor in a 
pattern. Small artificial butterflies hovered 
over the background and clung to the 
trailing Other butterflies hovered 
over the flowers in the vases. Tiny lights 
were behind the drapings. 


moss. 


Mr. Reiter arranged grey shoes in this 
spring-like bower. Two shoes, not matching, 
were set to the left of the bouquets and back 
on the moss-covered area, their toes pointing 
toward the window glass. Six other shoes 
were lined up toe-to-heel along the window 
front, standing on the grass and pointing 
toward the green ribbon copy strip. 


In a wonderful display for little girls’ 
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—Upper left, by Gene Moore, Tiffany's .. . 
Top, right, by Laurence Bartscher, Henri 
Bendel's . . . Lower left, by Gene Moore, for 
Bonwit Teller . . . Lower right, by John Liles— 


spring dresses at B. Altman, the display 
director, Louis Villela, used a flower setting 
(third illustration). Dogwood branches 
were fastened high over head. The floor was 
painted green and moss was arranged in a 
pattern toward the back of the window, as 
though the flower beds of a garden. Green 
ferns and other potted green plants were 
placed so as to border the flower beds. A 
grey-green bird-house stood among flower- 
ing shrubs, and colorful small birds were 
perched on it in poses indicative of nest 
building. Crocus blossoms poked their heads 
up through the moss. 


Centering the open area of the window 
was a goat and cart. Green and yellow 
ribbons were fashioned into a harness for the 
goat, and small clusters of yellow mimosa 
blossoms were tied into the ribbon harness. 


Caption for the window read 
freshment! Parfait dresses in mint and 
banana cream make sisters look scrump- 
tious!” Five little girls were in the setting, 
the largest standing at the left. Her dress, 
hat, and umbrella were yellow with details 


“Party re- 


in white. The tiniest tot was seated in the 
goat cart, holding to the ribbon reins. She 
also was dressed in yellow with white a 
Behind the cart 
was a girl dressed in pale green with white 


accessories. 


cessories and white details. 


A small girl standing in tront 
of the cart had her back turned to the win- 
dow glass and wore green with white. The 
fifth youngster wore yellow with white and 
carried a tiny basket in her hand. 

Huge, fragile butterfly mobiles served as 
props for a group of windows at Franklin 
Simon, where John Liles is display director 
In the window pictured (fourth photograph) 
the butterflies were pink with details in 
pink, red, and orange. The floor, step, and 
wall of the window were sky-blue. The copy 
lettered on a large card held up by a butter- 
fiy read “Winging in from Italy, our Flora 
Mista Cotton Bouquet — fresh as a spring 


morning in Milan— Designed for us by 


Scuderi.” Three mannequins wore the Italian 


cottons, all in a pinky print with white 
collars. The first higure also wore red shoes 
and jewelry of pink and crystal beads. The 
other two pink 
jewelry. 


wore white shoes and 
In another striking series of displays for 
Tiffany's, Gene Moore, director of display, 


[Please turn to page 58] 





ERE is a potpourri of summer displays 

to cover a variety of merchandise 

4 7 from furniture to foundation garments. 
‘ Some of the windows are simple and easy 

ry to execute, while others are more com- 

’ “a plicated. In each case, however, the dis- 


* 


2 
fr, 


| play ideas presented are capable of adaption 

C- : for other types of merchandise as well. Each 

display has been tested in actual use and its 
value established as a selling window. 

Clement Kieffer, Jr., display director of the 
Kleinhans Company, Buffalo, did the first 
window pictured. For Ecuadorian straw 
hats, its theme was “Coolest thing under the 
sun,’ this slogan being composed of cut-out 
script letters suspended across the upper 
third of the window. In the background 
was a painted snow scene. 

From the Land Down Under comes the 
second display—by Frederick Asmussen, 
The Myer Emporium, Melbourne, Australia. 
This display was created for Hickory’s pro- 
motion of “Tropicolor.” Each mannequin 
wore a foundation garment in a pastel tint, 
glamorized with gay flowers, baskets of 
fruit, and sarongs linked with the setting. 
The background and floor were a brilliant 
blue, with chartreuse sand and palm trees 
which seemed to break through the glass. 
Other tropical foliage was also used. The 
center mannequin was posed on a giant 
purple turtle. The whole window gave an 
excellent feeling of the tropics. 

The third photograph shows a casual 
display done by Harold McLaren, The Bon 
Marche, Seattle, for a three-in-one outfit 
for men. Each of the suspended groupings 
showed an adaptation of the outfit: for 
business, for leisure, and for play. A large 
drawing board, complete with T-square, was 


—At the upper left, by Clement Kieffer, Jr., 

Kleinhans Company, Buffalo . . . Left center, 

by Frederick Asmussen, The Myer Emporium, 

Melbourne . . . At the left, by Harold Mc- 

Laren, The Bon Marche, Seattle . . . Directly 

above, by Frederick Bower, Barker Brothers, 
Los Angeles— 
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Coming Up 


in the foreground and held the copy card. 





Summer furniture was shown in an at- 
tractive setting by Frederick Bower, display 
director of Barker Brothers, Los Angeles, 
as pictured in the small illustration. The 
entire floor was covered with grass matting, 
with foliage extending from a cluster of 
rocks and gnarled roots at the left. <A tree 
was at the right and in the background was 
a fence of wrought iron. 





Directly above is a studiedly simple dis- 
play by H. M. Glazebrook, I. Miller & Sons, 
New York City. Seven lengths of ribbon 
were strung tautly from floor to ceiling, 
holding bouquets of artificial flowers in a 
line that rose from the left and descended 
to the right. At irregular intervals were 
shoes held by nylon threads. 

Julius E. Steinberg, display director of 
Filene’s, Boston, was responsible for the 
display seen at the upper right, for men’s 
sports wear which was tied in with Holiday 
magazine. In the background two old shut- 
ters were topped by a halt-circle and be- 
tween them fishnet was draped. 

The third photograph on this page shows 
a display done by Heinz Richter, Kaufhof, 
Frankfort, Germany, for women’s swim suits. 
Here the backwall and sides are of rough 
boards in the form of a fence. On this 
were drawn outline figures of women, each 

. wearing a real swim suit, appropriately 
padded. 

Harold McLaren did the final display, 
featuring men’s sport shirts. The shirts 
took their names from various spots in the 
Pacific, and to dramatize them a large map 
of the Pacific covered the background. The 

showcard followed suit with its slogan: 
“Passport to the Pacific.” 






—Immediately above, by H. M. Glazebrook, 
|. Miller & Sons, New York City . . . Upper 
right, by Julius E. Steinberg, Filene's, Boston 
. . « Right center, by Heinz Richter, Kaufhof, 
Frankfort . . . At the right, by Harold 
McLaren— 
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spring. Pastels dominated 
Birds and flowers were every- 


to an orgy of 
the scene. 
where. 

Clement Bradley, in charge of display at 
Carson Pirie Scott & Co., brought spring 
to his windows with flowers abloom on 
designer hats. Each striking window (first 
photograph) in the series of four was. di- 
vided into two sections. There were eight 
small collections of the latest creations by 
famous milliners. Each display was com- 
plete but related to its mate through color 
to present a unified window. 

In each case the back wall and the 
partition were painted in the theme color — 
pink, blue, yellow or white. Real ferns 
were fastened to the front of the partition 
and folds of white nylon enclosed the 
sections on each side. A platform of hard- 
board painted like the background slanted 
down to the front of the window. Five 
heads protruded through circular cutouts 
in the platform. The hats were grouped 
not only by designer and color but by 
similarity of style. Each collection had a 


Bright Outlook For Chicago Display 


By RICHARD DAY 


HIS is written just before Easter, and 
if Chicago's whimsical weather runs 
true to form, Chicagoans will enjoy 
their Easter birds and flowers in theory 
rather than in fact. In view of this, Windy 
City displaymen this month treated shoppers 


definite personality which identified it. Shop- 
pers, lured by the lovely colors and famous 
names, found that they also wanted a 
turban, or a sailor, “like those.” 

Not the least of this series’ outstanding 
features were the handsome custom-made 


lighting fixtures. As the illustration shows, 
the large chandeliers were the only props 
used. They were made of wire bent to 
form oak leaves and blossoms which held 
the bulbs. Stems and leaves were covered 
with green cellophane. Cellophane in the 
color of the millinery covered the blossoms. 
A sign at the front of the window identified 
the color, style, and designer of the col- 
lection. In the window pictured the sign 
at the left read, “Iced Orange Oriental 
Turbans by Emme,” while the one at the 
right read, “Iced Yellow Gibson Girls by 
Mr. John.” 

Ted Lees, display director of Gilmore's 
in Oak Park, made use of both real and 
artificial flowers. Large Easter lilies and 
ferns were fastened to a floor-to-ceiling 
panel covered with chartreuse shantung 
paper (upper right). This panel stood mid- 
way between the front and back of the 
window. A shorter and wider panel painted 
navy stood against the back wall. Three 
large silver-and-white medallions were 
centered on this panel. In front stood a 
mannequin in a white coat. Her royal blue 
print chiffon hat and scarf and her navy 
shoes and purse furthered the blue and white 
color scheme which was accented by green 
foliage and a chartreuse panel. On a low 
glass table a white plaster lamb and a pot 
of Easter lilies drew attention to the blue 
and white accessories displayed. Artificial 
daisies on the floor completed Lee’s eye- 
catching window. 

Another Gilmore’s window (not pictured) 
used huge translucent plastic flowers in a 
display of navy suits. The plants were 4 


—At the upper left is a display by Clement 

Bradley, Carson Pirie Scott & Co. . . . Upper 

right, by Ted Lees, Gilmore's, Oak Park... 

At the left, by Virginia Paxson, Marshall Field 
& Co.— 
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—At the right, by Joe Kreis, Saks-Fifth Avenue 
. . » Center, by G. C. Bowen, Lytton'’s.. . 
Below, by Virginia Paxson— 


giant 
rose. 


to 5 feet tall and resembled sweet 
peas in shades of lilac and Three 
plants used with four mannequins were in 
good proportion to the large corner window. 

Display Director Virginia Paxson and her 
staff at Marshall Field & Co., presented the 
urban approach to spring with “Boulevard” 
fashions. Minus birds and flowers, a spring- 
in-the-air feeling was achieved with care- 
free mannequins airing typical penthouse 
pets against stylized building facades (final 
photograph). The mannequins stood on box- 
like platforms representing a sidewalk. The 
leashed pets—a_ boisterous spaniel, pam- 
pered poodles, and even a pair of Siamese 
cats — seemed straining to free themselves. 

Placed against the back wall of this 
corner window were wooden silhouettes 


painted to look like homes and shops along 
Blue, orange, yellow, white, 


a boulevard. 





and pink used on the facades provided a 
bright background for the all-beige mer- 
chandise. Pink cork was scattered on the 
floor to represent the boulevard itself. Next 
to the glass large white cut-out letters on a 
white panel spelled out the “Boulevard” 
theme. Centered on the letters was a sign 
explaining: “As versatile as a suit — The 
Boulevard dress—a many-occasioned day- 
time fashion for spring.” 

Tying in with the beige “Boulevard” 
dresses was a Field’s display of “Boulevard” 
shoes (third illustration). Just as shoes are 
the foundation of fashion, construction and 
repair work are the foundation of boule- 
vards. This theme resulted in a display that 
appealed to the “sidewalk superintendent” 
in every shopper. Realism was _ stressed 
with the use of natural materials. Weathered, 
knotty boards nailed haphazardly together 
were suspended to suggest a construction 


barrier. A city construction lantern hung 
from a pulley block. Another lantern stood 
on the floor. Building brick, sand, and 


gravel covered the floor. 

At one side a_used-looking 
carried the sign, “Watch your 
cause everyone else will in the 


sawhorse 
step! be- 
boulevard 
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shoe perfect foot fashion with the 
boulevard dress.” 

A large shovel and pick were propped 
alongside. Sleek footwear placed on the 


bricks was in eye-catching contrast to the 
rough props. 

Joe Kreis, display director of Saks- 
Fifth Avenue, used real forsythia branches 
in his sophisticated window showing spring 
suits. The branches were grouped in a low 
container at one side. Yellow spotlighting 
brought out the forsythia’s color against 
the all-black walls and floor. Behind the 
two mannequins a white shantung-textured 


panel provided sharply contrasting back- 
ground for the navy suits displayed. Ac- 
cessories were in navy or white. A _ sign 


propped against the forsythia read, “Blue 
sounds the high note in our designer col- 
lection for spring.” 














































































































Another “real” touch was the use of 
colorful butterflies fastened to the white 
panel. Overhead was a skylight of white 


plastic and black framing. In addition to 
yellow lighting on the forsythia, blue lights 
were used over the skylight and pinks and 
blues at the side. Kreis’s typically effective 
use of lighting helped to emphasize and 
further every aspect of his display. 

At Lytton’s, Display Director G. C. Bowen 
keyed spring fashions to the birds. A 
yellow sign in the window pictured read, 
“50 million birds say it’s spring.” On the 
pale yellow back-wall a branch with a few 
leaves was fastened. Two wicker baskets 
which hung there were being inspected as 
home sites by brightly colored 
ceramic birds. A pale green rug simulated 
grass. In this pastel setting beige dresses 


possible 


[Please turn to page 53] 
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ECENTLY I was called upon to make 
a talk to a group of the department 
managers of a large chain of retail 
stores and using the blackboard I listed my 
definition of the word “Display” like this: 

(D) Draw: attract attention. 

(1) Induce: Produce more sales. 

(S) Sell: The main purpose of all good 
display. 

(P) Promote: Encourage to buy. 

(L) Lure: Entice. 

(A) Announce: All the special features 
embodied in the product. 

(Y) Yield: Produce more profits. 

Here are a few display ideas especially 
designed so they can can be built and in- 
stalled in summer window and store in- 
terior displays. 

(A) This eye-catching port-hole unit can 
be used as a center piece in both ladies’ 
and men’s wear summer displays. It can 
easily be constructed out of wallboard or 
plywood, with the two circular sections cut 
out with a “Cutawl” machine. 

The sailor is a separate piece cut out of 
wallboard or ot heavy card painted in 
bright blue. 

A suitable message — “Going Places” or 
“Vacation Wear” etc.—can be lettered 
around the port-hole to tie in with the mer- 
chandise displayed in the window. 

(B) A piece of perforated hardboard is 
featured in this functional unit. Many 
ladies’ fashion accessory items can be 
feature-displayed on it. 

The face and hand are wallboard cut-outs 
attached in back of the panel as indicated. 
The base can be a suitable length of pine 
board painted or covered with a decorative 
paper or fabric. A number of these use- 
ful displayers can be used around the de- 
partment on top of showcases and counters 
to promote seasonal lines at the important 
point-ot-sale. 

(C) This effective window display can 
also be installed at a minimum cost. It is 
effective for children’s dresses featured on 
attractive mannequins. 

The trees can be cut out of wallboard 
nailed on to 1- by 2-inch wood frames so 
they will stand vertically. They can be 
painted in varied shades of pastel green and 
lengths of green grass matting can be placed 
about them. The flowers in the center, on 
which a child’s mannequin is standing, are 
cut out of scrap pieces of plywood painted 
in brilliant colors. 

This will make a very attractive window 
display to feature your line of children’s 
summer dresses and will attract the maxi- 
mum attention of people passing by on the 
sidewalk. 

(D) This prop can be used in men’s sum- 
mer suit displays and also in ladies’ vacation 
wear. A number built in varied sizes can 
be used as a complete window background 
in a wide range of summer displays. 

The trunk of the tree is a length of pine 
board cut to the required shape with the 
leaves cut out of wallboard and nailed in 
position, as shown. Paint the trunk in 
light and dark brown with the leaves in 
two shades of green. 
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Smaller Store By JIM KILEY 


(E) Decorative fish are always useful 
display props. Here are three designs that 
can be drawn on wallboard and then cut 
out and painted in brilliant colors. An ex- 
ceptionally attractive finish can be secured 
by pasting on designs cut out of bright 
foil paper or card. 

An effective window display designed to 
feature beach wear or bathing suits could 
be installed by suspending a number of 
these colorful fish on thin wire from the 
ceiling and then using the breeze from a 
concealed electric fan to cause them to 
move slowly for an under-water effect. The 
fan can be hidden in back of waves cut out 
of wallboard, and streamers cut out of 
colored paper can also be used to augment 
the effect. 

The writer will be glad to answer your 
questions relative to smaller store layout, 
display, and the like. Just address your 
inquiry to the Editor, DISPLAY WORLD, 
Cincinnati 1. A typical question and answer 
follows: 

Q. I plan to install “Pegboard” (per- 
forated hardboard) along my side walls; 
they are of plaster on wood lath construc- 
tion. How should I go about it? 

A. Attach lengths of 1- by 1l-inch lumber, 
using toggle bolts with each length spaced 
on 2-foot centers. The sheets of “Peg- 
board” are 4 feet in width, and so this 
spacing will provide a strip in the center 
of each panel so it will not bulge. 

You do not mention what items you plan 
to display on the perforated panels, but if 
they are relatively heavy hard lines I would 
recommend the %-inch thickness panels. 
If you wish, this publication will have some 
of the leading manufacturers of the metal 
hooks, shelf supports, and the like, mail 
you their catalogues, without obligation. 





Art Products Company, Detroit, 
Representing Korrect-Way 

Harry Yedor, executive vice-president otf 
American Fixture, Inc., St. Louis, announces 
that Art Products Company, Detroit, is once 
again representing the firm in the sale of 
Korrect-Way Products. The firm, which is 
headed by John Sills, is in the process of re- 
organization in order to make more of 
Sills’ time available for the Korrect-Way 
line. 

Yedor comments: “Several new American 
Fixture, Inc., programs have been added to 
our presentation, namely Astral Studio Beau 
Monde mannequins; architectural racks, 
‘TRIMLok, ‘Fotoflair’ card holders, and 
decorator case goods.” 


West Indies Vacation 
For Sylvan Freunds 


Sylvan Freund, president of Decorative 
Plant Corporation, New York City, and also 
president of the National Association of 
Display Industries, and Mrs. Freund re- 
turned recently from a vacation in the West 
Indies. Their son, Jim, who is a lieu- 
tenant junior grade in the navy, is now 
on a cruise somewhere in the Pacific. 









AARoOW 
AUTOMATIC TACKERS 


VERSATILE! DEPENDABLE! 


FOR ALL-AROUND FASTENING IN 


DISPLAY WORK 





GUN TACKER 


Use where lighter, shorier staples are needed. 
ideal for mounting crepe paper, cloth window 
dressings and wall posters. 





Use where heavier, longer staples are needed. 
® ideal for assembling floats, store exhibits and 
show exhibits. 





HT-50 
HAMMER TACKER 


Quickly and securely staples with each blow. 
Ideal for nailing backdrops, woodwork construc- 
tion and wherever heavy nailing duty is required. 


. > 





ONE-HAND OPERATION— 
Frees other hand to hold material being tacked. 


FASTER— 
Automatically faster than hammer and nails for 
all sorts of fastening jobs. 


MANEUVERABLE— 
Gets into close corners. Drives staple flush within 
1/16” from any right angle. 


VARIETY OF STAPLE SIZES— 
Arrow staples come in 12 sizes, ranging from 
we 3/16” to 9/16" leg lengths, for every purpose. 


Soid through jobbers 
Write for catalog 


> — 


" or Maeroaow fasrener [oa ,j/nc 
v sUuN 





we s sree? 880 eiym ft? ~ «CF 





27 


Tip To 


N the spring of 1953 preparations were 
started to set up a program of diversi- 
and expansion at Tip Top 
Tailors, Toronto, Canada. Basically a manu- 
facturing and retailing business, pians were 
conceived by Mr. Ben Dunkelman, president 
of Tip Top Tailors and afhliates, to add 
stores to the chain and to install 
additional types of merchandising such as 
haberdashery, 
and men’s footwear. 


fication 


many new 


ready-to-wear, boys wear, 


This expansion increased promotion prob- 


oa + as a 


Tailors Displa 


By FRED BELLAMY 
Tip Top Tailors, Toronto, Canada 


lems tremendously and a coordinated mer- 
chandise system was put into effect. 

Following a complete reorganization of 
the sales and advertising departments, this 
system was based on a unified effort from 
the top executives, the sales manager, ad- 
vertising manager, the display manager, 
designers, buyers, store managers, and Tip 
Top dealers. 

In advance of each season a tentative 
promotion schedule is drawn up in line with 
budgeted costs, and window layouts are 


y System 


initiated. Twice yearly, Eastern, Central, 
and Western and dealer conventions 
are held, and at this time the display de- 
partment prepares actual windows for the 
coming season. These are set up at the 
head office for the Central convention. 
Colored photographs are taken of these dis- 
plays and projected at the Eastern and 
Western conventions. 


store 


These displays tie in with all advertising 
and special promotions. 

The windows incorporate: 

(a) A color theme is carried throughout 
the season. 

(b) A general policy as to allocation of 
window space for each department. 

(c) A semi-permanent background treat- 
ment for made-to-measure and _ ready-to- 
wear. 

(d) The use of new props 
which have been purchased. 

(e) New display techniques. 

Previous to each promotion date a kit is 
prepared and issued to all stores and a 
number of the larger dealers. This kit con- 
sists of an instruction form giving method 
of installation, a return form for items 
“not received,’ and an offset photograph 
of the new window, plus all materials and 


and fixtures 


[Please turn to page 57] 


—Part of the duties of the display department, 
headed by Fred Bellamy, is to prepare exhibits 
of the firm's products for the Canadian Na- 
tional Exposition, held in Toronto. Total at- 
tendance at the annual fair, said to be the 
largest in the world, reaches nearly 3,000,000. 
Two small portions of the last exhibit are pic- 
tured here— 
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Pan Am’s Pavilion at the Fair 
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WIN 10 DAYS IN EUROPE FOR TWO 


with your display window featuring the 


BRUSSELS WORLD'S FAIR 


11 other big prizes in contest sponsored by Pan 
American World Airways! Any retail store eligible! 
Simple rules! Mail coupon now for free material! 
Window must be displayed for at least a week 
between April 1 — May 31, 1958! 


Regardless of your volume, you have the same chance 
as any store. You compete with stores your own size. 
If you win in your group, you compete with winners 
in 3 other groups for the grand prize—gala 10-day 
round trip for two to the Fair—all expenses paid. 


In addition, there’s a first prize for your group, if 
winner does not receive grand prize—a $300 vaca- 
tion on a tropical isle. Second prize is a $150 gift 
certificate, and third prize, a $75 gift certificate, 
good for transportation on Pan Am. 
For runners-up there are 25 honorable- 
mention citations. 


Posters, streamers and other material 
from the Public Affairs Division of the 
Brussels World’s Fair will be sent to you. 


No matter which prize you win, Pan 
American will award it to you in a cere- 
mony in your store. 


MAY, 1958 








RULES 


1. Any retail! store may enter this con- 
test. Stores wil! be judged in the fol- 
lowing groups: (a) 20 million dollars 
volume or over; (b) between 10 and 20 
million dollars; (c) between 5 and 10 
million dollars: (d) under 5 million 
dollars. 


2. All windows must te displayed for at 
least a week during April 1-May 31, 
1958 


3. All windows must feature symbols of 
the Brussels World's Fair or Atomium 
symbol-—and must clearly identify Pan 
Am by use of: (a) Pan Am World’s Fair 
Poster; or (b) by prominent use on your 
sign of the phrase, ‘‘Pan American 
World's Most Experienced Airline’’: or 
“Pan Am, information headquarters for 
the Brussels World's Fair.*’ 


4. Each entrant must send an 8 x 10 
g‘ossy print of his window display to: 
Brussels World's Fair Window Display 
Contest, Pan American World Airways, 


Name 


Brussels World’s Fair Window Display Contest, 
Pan American World Airways 

28-19 Bridge Plaza North 

Long Island City 1, New York 


Please send me free display material in connection 
with the Brussels Worid’s Fair. 


; 























4. 
yf 


* 


—— 





28-19 Bridge Piaza North, Long Island 
City 1, New York. Entries must be post- 
marked no later than June 1, 1958 


5. Each photograph must be clearly 
marked on back with store name, ad 
dress, name of store President or Chief 
Executive, person submitting (name and 
titie), dates of display, volume category 
of store—-A,B,C,D, description, 50 words 
or less, of objectives of your display 


6. All entries become the property of 
Pan American World Airways 


7. 12 prizes include grand prize for best 
of all groups, first prize for each of 3 
other groups, 2nd and 3rd prizes for a 
four groups. 


8. Judging will be done at the World’s 
Fair in Brussels, Belgium. Judges will 
be a top display man in Beigium and 
four experts who set the design stand- 
ards for the Brussels World’s Fair. 
Their decision will be final with dupli- 
cate awards in the event of a tie 





Store 





Address_ 





State 
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—Rather than waiting for Santa Claus, 

the display department of Webb's City, 

St. Petersburg, Fia., built one of papier 

mache. Here standing beside the 12- 

foot giant is Thomas V. Drue, display 
director— 


—Enjoying a well-earned rest are Mr. 
and Mrs. |. T. Vierheller, for years two 
of the best-known people in display. 
He retired last September as president 
of Garrison-Wagner Company, St. Louis, 
after 53 years with the firm. Here they en- 
joy the sunshine in Florida. They are stay- 
ing at 3018 Dellwood drive, Orlando— 


—This is Bob Cissell, who re- 
cently became display director 
of Sater's, Evansville— 


—Julius Steinberg, right, 
display manager of Filene's, 
Boston, checks crates of 
display material with his 
assistant, Frank McDonald. 
The material was being 
shipped to Brussels, Belgium, 
to show Filene's fashions 
in a typical American store 
window to be set up in the 
American pavilion— 





Photographs for this page are always 
welcome. Simply send them to DISPLAY 
WORLD, Cincinnati |. 











—These are the officers of the newly- 
formed Huntington, W. Va., Display 
Club. Left to right, Edward A. Warren, 
Penney’s, president; vice-president, 
Kermit Nordeen, The Smart Shop; sec- 
retary, Alice Dement, Silvers Store, and 
treasurer, Charles Tabor, Dunhill's. The 
club meets monthly-— 


—Eaton Brothers, Hamburg, N. Y., has 
promoted Robert D. Allen to vice-presi- 
dent. For the past four years he has 
served as sales manager. He is a gradu- 
ate of Dartmouth college and Tuck 
School of Business, and is a member of 
Kiwanis, Elks, and the Niagara Sales 
Executives Club— 





approach to merchandising problems 


Vizusell 


( merchandising system ) 


* 








Merchants the country over are proving that 
Vizusell moves more merchandise from less 
space, and in less time than any system ever 
devised! (In 567 recent Vizusell installa- 
tions, sales increased an average of 182%.) 
Don’t overlook this potential! Clip coupon 
below and send for complete information. 


COUNTERS... Using present counters, 
low-cost Vizusell over-counter build- 
ups organize merchandise for eye- 
level presentation where it stimulates 
self-selection and impulse buying. 


FLOOR UNITS... All-metal Vizusell mer- 
chandising units take no more space than 
conventional island units yet provide 
nearly four times the display space. 
They are quickly adjustable to accom- 
modate a wide variety of merchandise. 





or il as 
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WALLS... Vizusell equipment converts unproduc- 
tive wall area into sales-compelling merchandising 
display ...simplifies stock control. Recessed 
edges of uprights take 4" or 44" panels. 


% The Vi iz usell — m of channels and attachments is — protected 
by U.S. patent 2,744,714 and Canadian Letters patent 535,513. 


L. A. DARLING COMPANY 
305 N. Matteson St., Bronson, Michigan 


MAIN OFFICE © BRONSON, MICHIGAN a 3 oe : Piease send complete Vizusell information. 
oe Sa 


NEW YORK CHICAGO LOS ANGELES e ore COMPARY 
47 W. 34th St. 222 W. Adams St. 1828 S. Flower St. atest ie ae ae 
. : & aa TE 
Cameron Mcindoo, Ltd., 91 Scarsdale Rd., Don Mills, Ontario = 
i 





Distributors In All Principal Cities 
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NEWSGRAM 


By GABRIEL VALENTI, Managing Director 


NATIONAL ASSOCIATION OF DISPLAY 


INDUSTRIES 








arket Week: Bookings for space at 
the New York Trade Show building 
and the Hotel New Yorker for our 
Display Market Week are now well 
over the hundred mark. This will be the 
National Association of Display Industries’ 
loth annual June exhibit featuring fall and 
Christmas lines. It should bring to Eighth 
avenue, during June 22nd through the 26th, 
a record-breaking attendance consisting of 
top management personnel, 
directors, and promotional 
visual 


June 


merchandising 
people in all 
phases of selling. 

Inquiries regarding attendance and proce- 
dure are coming in daily from both here and 
abroad. Anyone in the trade will be welcome. 
All that will be business 
identification and registration when checking 
in and then the latest ideas and productions 
in display from the world will be 
yours to behold. 


necessary is 


over 
also being received from 
non-member firms regarding Market Week 
participation. Exhibit space is open to 
members of the NADI only. If any firm 
not a member of NADI wishes to parti- 
cipate, the first requisite is application for 
membership in the association. Information 
regarding joining the NADI can be obtained 
by writing to the headquarters office at the 
Hotel New Yorker. 

In the next news letter a final listing of 
the firms scheduled to show in June will 
appear. So, if you haven't made plans to 
exhibit, there is still time to book space 
at either show site, namely the Trade Show 
building or the Hotel New Yorker. 

Buyer’s Guide: The coming product di- 
rectory of items produced and distributed 
by members of the National Association of 
Display Industries has every indication even 
now that it will be a desirable reference 
source for the trade. Product listings al- 
ready received are being analyzed and as- 
signed within the many categories which 
make up the display field. To any reader 
interested, we extend now an invitation to 
write in requesting a Guide to be sent to 
you when ready. 

An Articulate: Sylvan Freund, president 
of the NADI, will be one of the speakers 
at the sales promotion convention sponsored 
by the National Retail Merchants Associa- 
tion to be held May 19-21 at the Palmer 
House in Chicago. He will appear at the 
Monday morning session featuring top au- 
thorities representing every media in ad- 


Re quests are 
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vertising and sales promotion. Also ap- 
pearing on the rostrum will be C. T. Lips- 
comb, Jr., president, Bureau of Advertising, 
American Newspaper Publisher's Associa- 
tion; K. B. Sweeney, president, Radio Ad- 
vertising Bureau; R. Kenyon, Jr., president, 
Magazine Publishers Association, and 
Norman Cash, president of the Television 
Bureau of Advertising. Registrations for 
the convention can be obtained by writing 
to NRMA at 100 West 3lst street, New York 
City 1, attention Ed Engle, sales promotion 
manager. 


Show Month: March is a popular month 
for trade shows around New York City. 
More and more companies consider trade 
exhibits an effective and inexpensive way 
to increase sales. Participating at the toy 
and novelty shows last month were the 
following NADI members: Nesbit Indus- 
tries, Noel Manufacturing, Standard Cel- 
lulose & Novelty Company, Union Novelty 
Company, Ar-Tee Creations, Morgan Sign 
Machine Company, and Kaytee Imports 
Company. The shows at the local hotels 
and Trade Show building also attracted 
many NADI members out scouting for 
ideas and products for the industry. 


Reciprocal Trade: The. display industry 
is doing its share of trade reciprocity by 
importing many items from other countries, 
as well as exporting. Some members of the 
association are traveling even now in 
Europe, Asia, and Latin America to get 
ideas for displays and to contract for the 
import of what is new and interesting in 
display trom foreign lands. The World’s 
Fair at Brussels opening this month will 
be a stop-over point for many of 
members. 


our 


From the export 
Mexico have always 
for our industry. 


aspect Canada and 
been good markets 
The same applies to other 
countries. Representatives of display firms 
are in constant contact with members to 
arrange for direct export and import and 
to develop licensing arrangements. On the 
less tangible side, travel in foreign lands 
by our members provides our customers 
with a fresh supply of the newest in display 
ideas so that visual merchandising can 
continue to be a vigorous force in selling. 

Also worth noting is the emergence of the 
European Common Market as a potential 
factor for business expansion. The Common 
Market was inaugurated recently and con- 


sists of Germany, France, Italy, Belgium, 


the Netherlands, and Luxembourg. As the 
name implies, the Common Market will 
erase national boundaries for business and 
will create one area for production, distri- 
bution, and consumption. Business should 
boom for the six countries involved in the 
economic community. Its implications for 
us are the adoption of more American 
marketing techniques and greater use of 
display advertising. In short, a constant 
widening of the area’s economic life will 
result. To us this presents attractive op- 
portunities to increase business contacts 
within the Common Market and to promote 
display as a key factor in stepping up 
consumption. It will mean greater flow of 
trade and ideas for our industry. So, in 
any business planning, the potential eco- 
nomic force of the Common Market should 
be kept in view. 

Five Media: Recently an item was noted 
describing how display lined up with other 
advertising media — magazines, newspapers, 
radio, and television—to do an impact- 
packed job in increasing sales through re- 
tailers. he campaign blended all media to 
maintain a steady pace and a line of con- 
tinuity throughout the promotion. A national 
wine company was the sponsor. The pur- 
pose of the promotion was to acquaint the 
public with the quality of the wine, its 
versatility in combination with most any 
food, and its ability to enhance most any 
meal. Wine served with food at the dinner 
table was the central theme. Display’s role 
consisted of window and interior aids plus 
detailed suggestions of how to set up dual 
exhibits of wine and food as complementary 
table items. The result was continuity in 
the promotion to the last detail and the pay- 
off was more traffic to both the beverage 
and food departments. 


Closer examination of the preceding in- 
dicates that all the bases were covered by 
the advertiser so that absolute continuity 
was achieved in this promotion. Buying or 
shopping in today’s economy follows a basic 
pattern. First the customer is alerted by 
advertising. Then he is reminded and nudged 
into buying by display. The firm which 
promotes its products intensively and con- 
sistently in all media achieves continuity 
and boosts sales. 

Display ranks as a valuable sales builder 
for the national manufacturer. Many firms 
offer both the permanent and the itinerant 


[Please turn to page 45] 
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RUBNER’S © 


HORN OF MeN? 


"\ NEW DESIGNS...NEW TEXTURES...NEW IDEAS 


.. acolorful and exciting collection of 
Fall Background and Flooring Display Papers! 


Ve 


U BNER. Lee. 
SEE THEM NOW AT YOUR LOCAL JOBBER OR DISTRIBUTOR! 5028 Bre ors 


Division of Cellu-Craft Products Corp. 
New Hyde Park, N. Y. 





Compact 


HE City of Whittier, on the threshold 

of Los Angeles, recently witnessed the 

opening of a beautiful new department 
store: Myers-Whittier. 

The design of both the exterior and interior 
of the store has been devised in clean-cut, 
well-disciplined lines. Neo-classic in theme, 
the overall spirit reflects the contemporary 
tempo 

An inviting, spacious glass-paneled entrance 
opens in the store proper, seemingly bringing 
the interior immediately to the outside. Mass- 
ive structural members of volcanic rock and 
Palos Verdes stone form the sides of the en- 
trance The colorings of the rock are in 
rich lavender, rose, and grey shades, making 
a rich tapestry effect. 

In the interior the backgrounds of the 
sportswear and casual wear departments are 
done in novel coarse-grained wood panels 
shaded in chalky pastels. The backgrounds 
of the dress, coat and suit departments are 
executed in luxurious variegated grained wood 
paneling. Alluring imprinted wall fabrics in 
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original designs adorn other sectors. As a 
background of the women’s shoe department 
there are hand-painted mural panels, expressed 
in classic design, delicately toned in colorings 
as evidenced in the art of Renoir and Monet. 
These panels are done on gold-threaded grass 
cloth. 


Each department reflects an individual char- 
acter, making for many distinctive boutiques 
in one composite area. The walls follow in 
smooth-curved lines. Although there are no 
partitions to divide the respective departments, 
there appears to be a separateness which is 
attained by the use of different materials and 
colorations. 


—Upper left, hand-painted murals are on the 
walls of the women’s footwear department... 
Upper right, a cosmetic display fixture; mother- 
of-pearl shells form the tops and sides, while 
the fitments are of cast bronze, with plastic 
legs and framing . . . Lower left, the formal 
and ‘After Five’ department . . . Lower right, 
the housewares and gift department on the 
lower level— 





_ Casual Spaciousness 


The trafic pattern is so arranged as to 
allow for easy accessibility and commodious 
movement from one department to another. 
There is a_ well-organized merchandising 
scheme established for the practical co- 
ordination of the various departments. 

Every square foot of the interior area was 
utilized, and the operation is manipulated 
within a compact area, yet there is an atmos- 
phere of casual spaciousness. The architec- 
tural and structural elements were so designed 
that they form the decorative and essential 
functional requirements. 

Specially designed fixtures and space-saving 
devices have been conceived to afford maxi- 
mum facilities. 

Much planning and research came into play 
in order to bring about the utmost in the 
functional as well as the esthetic elements. 

The lighting equation came in for consider- 
able study. Every angle was approached so 
that the general lighting as well as the special 
display lighting would afford the utmost in 


[Please turn to page 50] 
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oy Eugene U, Turner George Muze Clxthing Co. 


ATLANTA, GA. 


**Upson Boards feature National Grand 


oa : RS , , 
Prize winning display in a contest 
Up by Kings Men toiletries. Entire 


arrangement and layout for this display 
was designed from Upson Board.”’ 
1/10” Easy Curve; 3/16” and 1/4” Upson and 5/16” Upson Striated Panels, 
all in conventional fiber board sizes. EUGENE W. TURNER 
Display Director 
George Muse Clothing Co., 
Atlanta, Ga. 


Also 3/8” for interior and exterior use—sizes up to 8’ x 20’. 


THE VUPSON COMPANY, 126565 UPSON POINT, LOCKPORT, NEW YOR K 


Display Here And 


> most display clubs do sooner or later, 
Club 


experiencing difhculty in 


; 


the Cincago has been 
securing 1n- 
In an attempt to correct 
the situation a small group, composed mainly 
of the club’s past presidents and officers, met 


recently to 


Display 


terested attendance. 


and means of re- 
building the organization and putting it on 
This group that the 
display people of Chicago, whether professional 
or manufacturers and their representatives, 
organization to their 
interests and to work for objectives common 
to all in display. 

As a this preliminary session a 
reorganization meeting was held on April 16th 
at the Commonwealth Edison building to dis- 
Details 


discuss ways 


a sound hasis believes 


need an serve mutual 


result of 


cuss methods of revitalizing the club. 


are not available at press time. 


Those who attended the preliminary meet- 
ing are: Hildon H. Haney, publicity director, 
Crawford Department Philip Atlas, 
publicity director, Northern Indiana Public 
Service, Hammond, Ind.; Ted Lees, display 
director, Gilmore’s, Oak Park; Jim Cummins, 
display consultant, Jerrem Men’s Stores; Lou 
Volz, display director, Walgreen Drug Stores; 


Stores : 


—Upper left, Ted Lees, Philip Atlas, Jack 
Pollari, and Hildon H. Haney, of the Chicago 
Disnlay Club . . . Upper right, Hal Godwin, 
Roger Arnold, Robert Davies, and Albert 
Gabbs, officers of the San Diego Display Asso- 
ciation .. . Lower left, a replica of the Filene's 
window display which will appear at the Brus- 
sels World's Fair .. . Lower right, Francis Mess- 
more examines the antennae on one of the ‘Ex- 
plorer” satellites built as part of a world-wide 
U. S. government exhibit— 


There 


John Courtney, display director, Sears, Roe- 
buck & Co. (Chicago district); Joe Kreis, 
display director, Saks-Fifth Avenue; Howard 
Harris, display director, Mages Sport Stores; 
George Heer, advertising and display manager, 
South Center Department Store; Les Barof- 


sky, display director, Morris B. Sachs: 


Robert Valentine, president, Chicago Display 


Club, and display director of Gasman’s; James 
Uppington, General Distributing Company; 
L. J. Dwiggins, Reyburn Mfg. Company, and 
Jack Pollari, Schack’s, Inc. 

Four of the group are pictured at the upper 
left, in the usual order: Ted Lees, Philip 
Atlas, Jack Pollari, and Hildon H. Haney. 

At the upper right are the newly elected 
ofhcers of the San Diego Display Asociation, 
pictured as they examined a plaque which will 

[Please turn to page 56] 
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Practical, Flexible Display Aids & Lighting Equipment to Boost Sales 
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Matchstick Bamboo Screen 
No. NDS-16—Fine, split bamboo reeds stitched into a 
bamboo screen. Use horizontally or vertically. Colors: 
Natural, yellow or medium green. Sold in 8 ft. high 
sections in any length desired. Price, 
sections 8 ft. high, per square foot 


2-Piece Father's Day 
Poster Set 
No. GW-99—Each card skillfully 


silk screened on 80 lb. offset paper. 
“Mural”—Size 24 in. by 24 in. in 
dark cocoa, It. gray and It. orange on 
white stock. “Gift Reminder Card” 
—Size 24 in. by 24 in. in dark cocoa 
and It. orange on white 

stock. Price, per set 


GARRISON-WAGNER COMPAN 


MAY, 1958 
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=— Large Palm Leaf Circle Mat 
No. NDA-182—CGiant, 84-inch diameter 
palm leaf mat is full round and may be 
used as a tropical umbrella or for a 
thatched roof effect. 


palm leaves woven together and, because 


The mat consists of 


of its unique construction, is very flexible. 
lilustration at left shows mat’s outer sur- 
face; photo at upper right shows woven 
underside of mat. Mat may be used with 
either side up; makes an ideal floor or 
wall mat when woven under- 

side is exposed. Each 
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Palm Leaf Raincoat 
No. ND-157—Palm leaves in layers make a raincoat for natives 
of Mexico and Central America. Leaves are 10 in. long. Makes 
thatched roofs, walls of a thatched hut, floor mat or awnings. 
Also may be cut apart into smaller sections. 
size 38 in. wide by 36 in. long. Each 


Pee Wee Spotlight 

No. LS-7—-Lightweight, inexpensive spotlight completely equipped 
with polished mirror, Fresnel lens, universal mounting bracket, 
one gelatin color holder and three sheets of colored gelatin. 
Finished in black and silver wrinkle enamel. Uses G-16% 100 
Watt single contact bayonet base lamp. 
Each (without bulb) 
100 Watt G-164% lamp 5S. C. bayonet base. 

F.O.B. Ohio 


New "Pin-Up Stand-Up” 

Utilite 

Portable, fully adjustable Utilite for 

PAR-38 and R-40 sealed beam lamps. 

Back of stand notched for firm wall 

mounting. Gold housing, black wire 

stand. 6 ft. approved cord set. 

No. LS-4——Each (with- 

out lamp) sf ty 

PAR-38 spot or floodlamp. Ea. $2.20 (cS 

R-40 spot or floodlamp. Ea. $1.25 


2018 WASHINGTON AVENUE 
ST. LOUIS 3, MISSOURI 
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100th ANNIVERSARY 


[Continued from page 13] 


was designed to conform to the counter shape 
and completely conceal the counter itself, the 
shops were of different sizes and shapes. For 
example, “The Shop of Coty” pictured had a 
rounced front. White string fringe edged the 
top of the window openings. Detail on the 
shop was done in the golden brown on white, 
and this particular shop had a red interior. 
Beyond the Coty shop was a second cosmetic 
shop built around a rectangular counter. The 
rectangular shop faced the side of the basement 
stairwell. A decorative panel placed behind 
the stairwell bore a sign reading “Savings 
Stall.” <A branching gaslight type fixture 
was placed at the head of the stairwell. 

The shop labeled “Purses— Fabrics and 
Patents” was in octagon shape, with gaslight 
lamps attached to alternate faces. 

Behind the soda fountain was a simulated 
ornate wall suggesting the decor of an 1858 
ice cream parlor. 

Three handsome wooden cigar store Indians 
lent a note of authenticity to the Tobacconist 
Shop in the Seventh avenue store. A sign on 
the shop read “Segars — Tobacconist.” This 
shop was done, as were the others, in the 
golden brown on a light background, but 
the interior was natural. sright red and 
white striped painted awnings trimmed the 
tops of the window openings. The wooden 
Indians stood backed up to the shop walls, 
against the panels between the counter open- 
ings 

For further touches of realism in the 1858 
Old New York street scene, the floorwalkers 
striped pants, frock coats, and ascot 
ties. The salesgirls wore ribbon and bow- 
trimmed blouses. The policeman in an 1858 
strolled Macy’s_ simulated 
streets, swinging his nightstick. Even a hurdy 
wended his way between the 
Broadway and the Seventh avenue buildings 
playing favorite old tunes. At regular inter- 
vals a barber shop quartette sang from the 
balcony 


wore 


uniform along 


gurdy man 


Yet this tremendous display setting was only 
the beginning — just the start of a year of 


spectacular events planned to mark Macy’s | 
It was Macy's way of | 


100th anniversary. 
thanking the great city that had made the 
store so great. It was fitting tribute, and a 
wonderful gesture. But rumor has it that other 
equally outstanding, equally spectacular display 
events are in the planning. In wishing Macy’s 
many more successful hundreds of years of 
business, we are looking forward to the rest 
of the celebration program planned by display. 
Congratulations, Macy’s! And congratulations 
to Macy’s display! 


Lower Manhattan Firms 
Form Association 
Manhattan 
Manufacturers Association is the name of a 
new organization formed in New York City. 
Some 30 firms are included. Officers are: 
president, Abraham Pemkin, Atmore Store 


The Lower Store Fixture 


Fixture Company; vice-president, Jack 
Mazur, Mazur Construction Company ; chair- 
man, Philip Haas, Alpine Store Fixture 
Company; secretary, J. Nadel, Chelsea 
Store Fixture Company, and treasurer, Sid 
Berman, Berman Fixture. The association 
has its headquarters at 230 Grand street. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N R. OD. G. A. 





Arts & Flowers Displays, Inc. 
43 West Séth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 














Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
6! West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 


DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co.,_ Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 


DECORATIONS 
Imported Novelties, Settings 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Flair Plastic Mannequins Co. 
15 West 18th St CH 3-3626 
One of the World's Largest Mfg. of 


PLASTIC MANNEQUINS 
Wigs — Export — Repairs 


The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y. TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 





Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Glass Domes, The Sea Beckons, Prisms, Apoth- 


ecary Jars, Glass Bubbles (colors, clear, 
iridescent), Mobiles, Wire Goods, Basketware. 








Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 
Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





A. Lutz 
2 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 
We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 

MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
? West 36th St. 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children’s 
quality and style-right mannequins. 


WI 7-7618 





Miya Company, Inc. 
39 East 28th Street MU 5-351! 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
'5 East z2nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 








Louis Schneider Corp. 
5 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





D. G. Williams, Inc. 
$98 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 


IN NEW YORK CITY 


It's Always MARKET WEEK in New York 
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IDEAS FOR 
BUILDING SALES! 


Add interest, glamour, excite- 
ment to your products. It’s 
simple, if you do as many suc- 
cessful merchandisers have done 
..contact Vue-More. Our mo- 
tion experts will recommend in- 
genious, effective and economi- 
cal ways to sell your products 
through motion. 





Just off the press 
A terrific NEW 
catalog aesci 
the complete 
VUE- MORE 


i igehleleoll 2 mmole 


relRT slicks 


eALehalela 
Write f 
FREE 





send me a free 
copy of your new Spring Catalog. 


Centlemen: Please 


Name 
Title 
Company 
Address 
State 


City Zone 


VUE-MORE CORPORATION 


Ovvmcoe of BREVEL PHOL Ts 


_ 
601 WEST 26h STREET . ia ake) | an. 














N 1955, Rohring Clothing Company, Benton 
Harbor, Mich., began to experience a 
steady drop in sales because ot growing 
competition. One year later, however, sales 
shot up 50 per cent. And currently sales have 
risen by 73 per cent and are still increasing. 
Behind this continuing phenomenal boost 
in volume, reports Elmer H. Rohring, pres- 
ident, was an all-out store modernization pro- 
gram. “This venture has not only substan- 
tially improved our profit picture,” Rohring 
states, “but our renovated store has also pro- 
duced better customer and employe relations. 
And, from a personal viewpoint, we now have 
the satisfaction of operating the outstanding 
store in the community.” 
Less than two years ago, Rohring Clothing 


ROHRINGS 


73% Sales Increase 


Company was a drab-looking, obsolete double- 
front shop. Framed by an old canvas awning 
and a scarcely noticeable sign, it was indis- 
tinguishable from any other store in the area. 
Consequently Rohring’s was steadily losing 
customers and sales to more attractive busi- 
nesses in other locations. 

Impressed with the urgent need to correct 
this situation, Rohring contacted a leading 
manutacturer of building wall systems and a 
pioneer producer of modern store exteriors. 
He also contacted the firm’s local store front 
contractor. From these sources he obtained 
advice on ways and means of enlarging and 
face-lifting his shop. After discussing differ- 
ent methods for solving the problems of re- 
making the old front into a handsome “selling” 
exterior, he considered a thorough renovation 
of his interior. 


—Above is the drab front of Rohring's two 
years ago — more of a barrier than a sales 
stimulator, and sales were dropping steadily 
. . « Below, since remodeling sales have jumped 
73 per cent. The attractive entrance leads 
customers directly into the store. Remodeling 
cost was shared by the store and by the 
landlord . . . (Photographs by courtesy of 
Kawner Company, Niles, Mich.) — 


He then presented his thoughts on moderni- 
zation to the landlord. Since the remodeling 
clearly would make the property a much more 
valuable reai estate investment, the landlord 
agreed to asume a percentage of the moderni- 
zation costs. 

Following this decision the store front con- 
tractor was asked to begin Operation Remodel- 
ing. Just six weeks later a “new” Rohring 
Clothing Company was in business. 

“Our smart-looking aluminum front im- 
mediately attracted a multitude of customers, 
new and old, to our modernization 
Rohring declares. “It has made our store the 
most striking of all in Benton Harbor.” 

The new Rohring’s, as the photographs 
indicate, bears scant resemblance to the origi- 
nal version. The store now features exciting 
architectural design inside and out. The re- 
cessed entrance focuses the eye into the store 
while the angled window lines direct customers 
toward the door. Ample glass provides broad, 
clear show window space which, together with 
dramatic exterior and interior lighting, makes 
the modern store front an effective advertising 
medium both night and day. 

A bright aluminum marquee, projecting 
over the sidewalk, does triple duty in attracting 


sale.” 
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WEYTEX* 


forms with speed and accuracy 


WEYTEX* surface with 
wood veneer core 
formed and laminated 





|\4-SQUARE | 


WEYTEX 
STANDARD 
TEMPERED 

PERFORATED 
Thicknesses: 
1/12’, 1/10’, 1/8” 
3/16’, 1/4", 5/16” 
Sizes: 

4 ft. wide 
Lengths: 

8 ft. to 16 ft. 





For interesting facts, write: 


WEYERHAEUSER SALES 
COMPANY 

Special Products Division 
Tacoma, Washington 


You get Bending Accuracy with Weyerhaeuser 4-Square Weytex* 


Fast, precision. bending of Standard WEYTEX* for musical 
instrument parts is typified above. This specified component 
part is formed to a corner radius of 2-7/8”. Weyerhaeuser 
WEYTEX is the hardboard used by many manufacturers when 
precision bending is required. It can be formed to a 1” radius 
without cracking or crazing to give you a quality product. 

With WEYTEX—STAN DARD, TEMPERED or PERFO- 
RATED types-—you get qualities that maintain specified 
accuracy with automatic equipment. WEYTEX works clean— 
sawing, routing, die cutting, planing or shaping. WEYTEX 
saves time and money because its smooth surfaces substan- 
tially reduce rejects from painting and grain printing. 

Top performance is a characteristic of WEYTEX. A few ot 
its many uses are in displays, toys, as a core and crossbanding 
under veneers, furniture, indoor and outdoor signs and scores 
of other industrial applications. WEYTEX is versatile. 


WEYTEX 


HARDBOAROD S 


WEYERHAEUSER [4-sguarE| FOREST PRODUCT 





*T. M. Reg. 








MEN'S WEAR 


This 


men’s wear apparel professionally and expertly 


RIGGING and FORMING 
Men's Wear for Display 


By LLOYD L. BUZAN 


Men's Wear Displaymen and 


Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new book on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 


Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest — and this definitely means more sales. 


Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for their 
preparation for the final display setup. 


The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow. 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 
Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Piastic Bound To Open Flat For Easy Use 


price $10.00 posta 


Now Ready For Immediate Delivery 


HOW 10 get top 


DISPLAYS! 


new book shows you how to rig and form 





COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron- 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; half 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve- 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forms; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap- 
ing for two-side view; draping on shoulder and arm form; 
hanging; rigged half-shell over coat on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; half- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable— 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 


Order Your Copy NOW! 


ge SSS SSS SSS SSS SSS SS SSS SSS SSS SSS SSS See eee eee eS 


DISPLAY WORLD, Cincinnati 1, Ohio 


CC) Please send me postpaid a copy of RIGGING AND FORM- 
ING MEN’S WEAR, for which $10.00 is enclosed. 

[] Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one year, for which $14.00 is en- 
closed, a cash saving of $1.00. (All foreign combination 
orders, except Canada, $1.00 additional.) 
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attention, sheltering customers, and protecting 
merchandise from the sun. 


At the outer edge 


of the marquee the store name is spelled out 


in tall eye-catching metal letters. 


Inside, modern display fixtures arranged for 
efficient traffic patterns; colorful, durable floor 
covering; a sound-absorbing, light-reflecting 


ceiling ; 


textured wood paneling, and other 


design elements combine to effect a spacious, 
pleasant pyschological environment condu- 


cive to buying. 


“The results of our modernization,” Roh- 
ring concludes, “far exceed our expectations. 
Enhanced customer satisfaction was quickly 
reflected in better employe morale for our staff 
of five regular salesmen and three extras who 
not only receive higher salaries and more 
fringe benefits but prefer to work in enjoyable 
surroundings. And, importantly, modernization 
continues to work for us as sales and profits 


advance steadily.” 


Creative Promotions Moves, 


Expands Facilities 
Ted Key, Creative 





of Cali- 


fornia, announces that on April 15 his firm 


moved trom 


at 5420 


College avenue, Oakland, to its large new 
building at 3820 Grove street, in the same 


city. 


times as 


occupied. 


In addition to the 


tribution 


The new quarters provide about four 
previously 


manufacture and dis- 


known 


“Key Pole” the firm now will carry a com- 
plete variety of display decoratives, manne- 
quins, fixtures, and novelties to serve all of 


northern 


items in 
showrooms in the West. 


Key comments: “We are presently in the 


will display these 
and finest 


process of procuring these lines and are in- 
terested in obtaining the finest available for 


our customers.” 





COMING UP 

Child Health Day 
Hardware Week 
National Baby Week 
Correct Posture Week 
United Cerebral Palsy Month 
National Radio Week 
Let’s Go Fishing 
National Luggage and Leather 

Goods Week 
Mother’s Day 
Armed Forces Day 
National Cotton Week 
Memorial Day 
National Homemaker’s Week 
Let’s Play Golf 
National Flag Week 
Flag Day 
Father’s Day 


May 1 


April 24-May 3 
April 26-May 1 


May 1-7 


May 1-31 
May 4-10 
May 10-17 


May 10-17 


May 11 
May 17 


May 18-24 


May 30 
june 1-8 


June 7-14 
June 8-14 


June 14 
June 15 


National Swim For Health Week June 22-28 


Independence Day 


July 4 


National Business Women’s Week July 5-12 


Old Stove Roundup 
National Aviation Day 


August 1-October 31 
August 19 


(DISPLAY WORLD will be glad to fur- 
nish the name and address of any of the 


sponsors 


the above-mentioned events. 


Many of them make available special display 
material, ideas for displays, etc. on a gratis 


basis. 


MAY, 


Address 
WORLD, Cincinnati 1.) 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 





Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


32nd STREET e LONG ISLAND CITY |, NEW YORK 


EXeter 2-3890 








+ 








The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


speaks louder 
than words 


Eye-stopping, attention- 
getting. action.begins with 
a dependable, long-life 
Merkie-Korff MOTION- 
DISER.display turntable. 


Varied action, i.e. secondary, interrupted and 
centrifugal motions, and special lighting ef- 
fects are easily applied to spark attention. For 
windows, counters or display exhibits. 


An unlimited range of display effects— 
derived from 20 basic motions—are at your 
beck and call from the wide range of Merkle- 
Korff MOTIONDISERS available. Models 
with capacities up to 500 lbs. for standard 
surface mounting, up to 30 Ibs. for suspended 
(under shelf) mounting and to 50 Ibs. for 
vertical disc displays. 


And sturdy, carefully engineered Merkle- 
Korff MOTIONDISERS are always going, 
going—never gone, never failing when needed 
most. 


Send for your copy of the new 24-page idea- 
jammed handbook of ideas for getting action into 
your displays! Request Bulletin No. 2050. 


MERKLE- 
KORFF 


221 N. MORGAN ST., CHICAGO 7, ILL. 





March Medal To Sjursen 





HE striking display pictured above has 

been selected as the best entry received 

during the month of March in DIS- 
PLAY WORLD’s International Display 
Contest for 1958, and has been awarded the 
gold medal for that period. It is by Joseph 
T. Sjursen, display director, Frederick & 
Nelson, Seattle, who won top honors in 
the 1957 contest. 

The display takes its theme from the 
card headline: “The new architecture of 
fashion” and is particularly effective be- 
cause of the strong contrast between the 
feminine garments and the sharp lines of 
the construction in which they are 
shown. 

The 1957 contest, as in previous years, will 
continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary to 
be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 99 dif- 
ferent classifications, making it possible for 
display people in practically any kind of 
enterprise to enter. 

At the conclusion of the contest on Decem- 
ber 3lst of this year, entries in each classifi- 
cation will be judged: gold, silver and 
bronze medals will be awarded for first, 
second and third places, respectively, in each 
classification. First place in each division 
will carry with it three points, second two, 
and third one. The person who scores the 
highest number of points in the entire con- 
test will receive a beautiful gold plaque as 
sweepstakes prize, and next high- 


scene 


three 


—The display pictured above, by Joseph T. 
Sjursen, display director for Frederick & Nelson, 
Seattle, has been awarded the gold medal for 
the month of March as the best entry received 
during that time in DISPLAY WORLD's Inter- 
national Display Contest for 1958. It took its 
theme from the showcard headline, "The new 
architecture of fashion" — 


est will receive, respectively, gold, silver, 
and bronze plaques. 

As in past years, each month a gold medal 
will be presented for the best entry received 
during that period of time. These monthly 
awards have no bearing on the final results. 

Entry in the affair is made by means of 
black and white photographs, preferabiy 8 
by 10 inches in size, although smaller ones 
will be accepted. Pictures must be un- 
mounted. On the back of the photograph 
should be listed the displayman’s name, his 
store, city, address, and the classification 
under which it is to entered. No photo- 
graphs will be returned. 

Winner of the gold medal for January 
was Frederick Asmussen, The Myer Empor- 
ium, Melbourne, Australia, and for Feb- 
ruary J. T. Chord, Stix, Baer & Fuller, 
St. Louis. 

The contest which was conducted in 1957 
had a total number of entries amounting to 
4626 coming from all parts of the world 
and establishing a mew record. The top 
award, the sweepstakes prize, went to 
Joseph T. Sjursen, Frederick & Nelson, 
Seattle. First place was won by Harold 
McLaren, The Bon Marche, also of Seattle, 
while second went to Frederick Asmussen, 
The Myer Emporium, Melbourne, Australia. 
Third place was won by Virginia Paxson, 
Marshall Field & Co., Chicago. 





"Sheets Of Shell’ 
Is New Wall Treatment 
“Sheets of Shell” is the 
panel placed on the market by Kneedler- 
Fauchere, 451 Jackson streeet, San Fran- 
cisco 11. Each panel is 2 feet square and 
has a crushed white marble background in 
which actual seashells are fixed. Additional 
colors will be added in the near future. The 
sections are affixed to wall ceiling surfaces 
by cementing. 
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type to dramatize their products. This per- 
mits continuity of promotion down the 
line to the store window and counter. Such 
displays are generally superior to what the 
average store can afford, and so it becomes 
an easier task for the manufacturer to get 
display space in a particular window to show 
his products. Benefits accrue to all parties 
concerned. 

Better Research: A favorite term of 
business psychologists is the word “syn- 
drome” —a group of signs and symptoms 
that occur together and characterize a short- 
coming. Our syndrome seems to be lack 
of research that would help tell convin- 
cingly the impact of display as a selling 
force. Yet, where we fade, other media 
shine. For that reason display gets the 
short end of the budget while the com- 
petition for the advertising dollar leads 
the parade. 

The solution is to follow the trend to 
more research. Read any trade paper and 
facts and figures tell prominently why other 
media are doing a top-notch job for the 
retailer or manufacturer. Trade ads and 
stories relate why newspapers are better 
media, how radio is making a comeback, 
how television is gaining strength, and how 
to capture your share of the market via 
magazines. The heart of the matter is 
that other media are using research to sell 
themselves on a consistent and comprehen- 
sive basis. 

Research studies provide competing media 
and their publicists with a hopper from which 
statistics and slogans can be relayed to the 
market. Various research mills turn out 
opinion ratings, recall rests, recognition 
tests, size of audience studies, circulation 
per thousand figures. All sorts of surveys 
are conducted to support the statistics. The 
net result is a convenient “hook” for pin- 
pointing promotions for the media. Then, 
by enlisting the aid of research organiza- 
tions, platoons of publicists are acquired 
to unfold the story in person and in print. 

Scientific thinking has as much place in 
display as in any other form of advertising. 
If research methods can equip business plan- 
ners with guide rules to follow in formu- 
lating advertising and promotional budgets, 
measures of effectiveness can also be devised 
for display as another form of advertising. 
If the computers, graphs, and questionnaires 
lead to greener pastures, then some thinking 
and planning should be undertaken to arrive 
at a formula founded in market research 
that will provide the measuring stick for 
use in making a prima facie case for display. 

Past efforts at research, though widely 
acclaimed, have been too few and far be- 
tween. Just two outstanding research pro- 
jects appear for the industry over a long 
span of years. In 1936, the Advertising 
Research Foundation did a research survey 
called “Window Display Circulation and 
Market Coverage.” This report showed con- 
clusively that you secure tremendous ad- 
vertising exposure at a very low cost per 
thousand by using window displays. It 
stood alone as a survey until the 1948-49 
New York university School of Retailing 
- National Association of Display Indus- 
tries “Visual Merchandising Research” pro- 
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ject was completed. The conclusion reached 
therein was that merchandise presentations 
in retail store windows and interiors im- 
proved store traffic and sales performance. 

But now one and two decades later the 
need for a new set of statistics exists to 
make a case once more for display’s role as 
a sales promotion medium. Perhaps some- 
where surveys have been made privately 
in recent years. If such research has taken 
place on a local level, this office would like 
to receive reports of the findings. Should 
enough survey reports be received, efforts 
could then be made to correlate data to 
tell the display story for a new point of view. 
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On the ledge, white bells were suspended by 
a satin silk ribbon above a bride. A free form 
design, also in white and used as a background, 
accented her exquisite gown. On the extreme 
right stood her bridesmaid, demurely attired 
in sea-green. The bride’s veil was exceptionally 
long. It spread around her feet and extended 
back to the bridesmaid for an added touch of 
distinction. 
Brilliant Tropical Birds by Zaria as used at Lord & Taylor. _ _—s _ hegre of Vogue magazine 
° ° ° . ° . ° showing a bride in a luxurious gown was at 
Life size — Over size $35 /60 in bright imported tissues. the extreme left on a highly decorative easel 
painted white. 
s Imports from Italy greeted the public at 
: Helft’s shop in the Beverly-Hilton hotel (not 
GLA DISPLAYS @ 434 Sixth Avenue @ New York 11, N. Y. shown). Vid Rosner, display and sales pro- 
motion director, used Luisa Spagnoli’s hand- 
knit coats, suits, and dresses in pastel tints 
for his promotion. To emphasize the brand 
name and the colors available, he fastened 
garment boxes together for a long sign effect 


Spot Your Displays with across the upper background. Each individual 


box was painted one of the pastels and over 


BEST WONDER SPOTLIGHTS them he hand-lettered a caption which read, 
“Luisa Spagnoli knits for Helft’s —- for you.” 

Throws a concentrated beam of light on batter. Gaplors, Along the floor, against a blue background, 

store window displays, signs and wherever g ight is . 1 ae a 

needed. Has fine Fresnel Glass Lens, highly polished he applied Italian travel posters and tear sheets 

reflector, asbestos cord, universal mounting bracket, gela- of colored magazine ads of these fashions. 


in Seg nolden and 2 euorted gaat, clors Hack Hi | Two actual hand knitting machines were 
color wheel. placed in front of this, and colored yarn criss- 

Best Wonder crossed the background. 
hia each. $10.75 The fashions were displayed either on man- 
MODEL, each $14.50 nequins or highly decorative costumers with 

Prices Do Not coordinating accessories. 
ae tee At Robinson-Beverly Hills there was an 
BEST automatic Color Wheels unusual display of millinery, which is not 
eg RE bem tll illustrated. Concentrating on simplicity in 
—— props so as not to detract from the colorful 
= | impact of the hats, Damar Myers, display di- 
rector, used the interesting approach of cen- 
tering each window with a 3-foot ladder as 
a foundation to which were fastened different 
Write For Literature size bamboo poles. These poles were at differ- 
ent angles, and formed a free-form design 


BEST DEVICES co. around the ladders. One of the chic hats 
INC. covered the top of each of the poles. The hats 
10921 BRIGGS ROAD CLEVELAND 11, OHIO were in many of the spring colors, simu- 


lating a large bouquet of beautiful flowers. 























Cahill Displays, Boston, 
DISPLAY TURNTABLES Now In Better Location 


* Heavy Duty =e All Stee! FELT ome ad — 60 colors John J. Cahill Displays has moved from 204 


SIZES FROM 34” UP By the Yard .. . or DIE CUT for you. Stuart street, Boston, to 78 Lincoln street, 

FREE Color Swatch Card of the same city. The firm now has a street 
floor showroom and warehouse under one 
roof, in the heart of the city’s display 
market. 








Write for free illustrated folder 


CENTRAL FELT AND FABRICS CORP. 
yr tey adage gd 24 W. 25th St., New York 10, N. Y. CHelsea 3-5415 
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THE JONEL COMPANY, INC.. Latkeeds 4 9 


A WHOLLY OWNED SUBSIDIARY OF 


POTTERS BROS. 


INC. 





“Vue-More" Turntables 


Shown In Catalogue 

The Vue-More Corporation, 601 West 26th 
street, New York City 1, has just issued a 
new catalonue which describes and pictures 
the firm’s complete line of turntables and 
accessories. Included are turntables ranging 
from 25 to 250 pounds capacity, ceiling 
turners varying from 10 to 150 pounds 
maximum weight capacity, and turntables 
without discs. 

Also shown are rotating electrical outlets 
which permit effects such as a _ turning, 
illuminated Christmas tree, mannequin and 
the like. Accessories include tier structures 
and tree or pole holders. Likewise available 
are skeleton turners and animation motors 
for those who wish to build their own 
motion effects. A copy of the catalogue 
will be sent free on request. 


Silvestri In Europe 
For Five Weeks 
George Silvestri, 
pany, Chicago, left on 
weeks in Europe. 


Silvestri Art Mig. Com- 
March 24 for five 


Prefab Framing Materials 
Introduced For Display 
New pre-fab framing edges, 
leg stands are now being marketed by the 
Fairgate Rule Company, Cold Spring 11, 


corners, and 


N. Y. The frames are supplied in lengths 
of 6, 8, and 12 feet and can be cut with a 
hacksaw in a few seconds, since they are 
prefabricated in an extruded shape out of 
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non-rusting aluminum. Right angle corner 
pieces are quickly screwed in place. Leg 
stands are sturdy triangular iron pieces 
which are attached by screws, and hanging 
brackets for attaching the display to the 


supplied. According to the 
these items quickly 
a piece of perforated hardboard, 
wallboard and the like 
attractive display stand. 


wall can be 
manutacturer. convert 
plywood, 


into a finished. 





—How could the story of gifts for the graduate be told more simply or effectively than in this 
display by J. T. Chord, Stix, Baer & Fuller, St. Louis? A feminine hand holds one end of a diploma 


and a masculine hand the other. 


The diploma is encircled by wrist watches, and other suggested 


gifts are on a small rectangle placed on the grass mat-covered floor— 


47 











/\\ 


No. 7567 Sole Agent U.S.A. 
A VERSATILE, TASTEFUL FIXTURE FOR 
MASS DISPLAYING BLOUSES AND 
SWEATERS 
Forms are made of fiberglass plastic . . . clip on 
anywhere and can swivel in any direction. Unit 


height 5° 6" . . stand can be used vertical as 
shown or at an incline. 


$78.40 


Mail orders filled immediately. 
Use brochure sent on request. 


RECONDITIONED MANNEQUINS 
LADIES ... CHILDREN'S ... MEN 
Hundreds to choose from .. . COMPLETELY 
REFINISHED LOOK ABSOLUTELY NEW! 


A terrific money saver. 


Complete Multi- 

















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 
e 


$4.00 Per Column Inch 
CASH WITH ORDER 











Travel Poster Sources 
Are Repeated 


At the request of many of DISPLAY 
WORLD’s subscribers we are re-publishing 
in the following a list of 33 sources for travel 
posters, travel literature, and the like. Many 
of the sources likewise make available on a 
loan basis models of ships, planes, and trains. 
The posters and other materials are furnished 
without charge. 

Air France, 683 Fifth avenue, New York City. 
American Export Lines, Inc., 39 Broadway, 

New York City 6. 

Austrian State Tourist Department, 48 East 

48th street, New York City 17. 

British & Irish Railways, Inc., 9 Rockefeller 

Plaza, New York City 20. 

British Travel Association, 336 Madison ave- 

nue, New York City 17. 

Cunard Steamship Company, Ltd., 25 Broad- 
way, New York City. 
French Government Tourist Office, 307 North 

Michigan avenue, Chicago lI. 

Grace Line, 10 Hanover square, New York 

City 5. 

Italian Lines, c/o American Export Lines, 
39 Broadway, New York City 6. 
Nassau-Bahamas Development Board, 

Palmolive building, Chicago 11. 
Pan American World Airways System, 28 

Bridge Plaza North, Long Island City 1, 

New York. 

Santa Fe Railroad, 80 East Jackson boulevard, 

Chicago. 

American Airlines, Inc., 38th street and First 
avenue, New York City. 
American President Lines, 29 Broadway, New 

York City 6. 

Belgian Tourist Bureau, 422 Madison avenue, 

New York City 17. 

British Overseas Airways Corporation, 342 

Madison avenue, New York City 17. 
Canadian Government Travel Bureau, 11 West 

49th street, New York City 20. 

Danish National Travel Office, 588 Fifth ave- 

nue, New York City 36. 

German Tourist Information Office, 11 South 

LaSalle street, Chicago 3. 
Holland-American Line, 29 Broadway, New 

York City 6. 

KLM-Royal Dutch Airlines, 575 Fifth avenue, 

New York City. 

Norwegian American Line Agency, 24 State 

street, New York City 4. 

Sabena-Belgian Air Lines, 422 Madison ave- 

nue, New York City 17. 

Scandinavian Airlines System, 629 Euclid ave- 
nue, Cleveland 14, Ohio. 
Spanish Tourist Office, 39 South 

street, Chicago 3. 

Sun Valley, Idaho, Union Pacific Railroad, 

Omaha, Neb. 

Swedish National Travel Office, 630 Fifth 

avenue, New York City 20. 

Trans-World Airlines, 80 East 42nd street, 

New York City. 

United States Lines Company, 1 Broadway, 

New York City. 

South African Tourist Corporation, 475 Fifth 

avenue, New York City 17. 

Swedish American Line, 636 Fifth avenue, 

New York City 20. 

Swissair, 10 West 49th street, New York 

City 20. 

Union Pacific Railroad Company, 1416 Dodge 
street, Omaha, Neb. 


1210 


LaSalle 


The addresses given are the last available 
for the various firms, and are presumed accu- 
rate. 


Black Light Techniques 
Described In Booklet 


“Expressions in light,” just released by 
Ultra-Violet Products, Inc., clarifies the 
techniques of painting with fluorescent ma- 
terials which come to life in beautiful color 
under black light. This company, manu- 
facturer of black light lamps and fluorescent 
paints since 1932, has published, for the first 
time, an authoritative and definitive treat- 
ment of this growing medium. 

The “Why of Fluorescent” is clearly 
stated and a new line of fluorescent paints, 
chalks, and crayons is described. A chapter 
entitled “The Secrets of Color Mixing” 
tells how to work with black light and 
gives the basic information necessary to 
paint easily with fluorescent media. Sections 
dealing with “Depths and Drama” and 
“Commercial Emphasis” close the informa- 
tive little booklet. Separate sheets listing 
all needed fluorescent materials and “Blak- 
Ray” lamps are included with the booklet, 
which is free on request from Ultra-Violet 
Products, Inc., 5114 Walnut Grove avenue, 
San Gabriel, Calif. 

Display Group 
Picks Harris 


William Melish Harris has been elected 
president of the National Association of 
Permanent Display Producers, Inc., New 
York City, according to a recent announce- 
ment made by the industry group. Harris is 
also head of William Melish Harris As- 
sociates, display consultants of Greenwich, 
Conn., and is Eastern vice-president of the 
Point-of-Purchase Advertising Institute. 

The permanent display group is the only 
industry trade association in the permanent 
point-of-sale display field. It was formed 
three years ago in order to establish a code 
of ethics for the industry. According to 
Harris, the Association will expand its ac- 
tivities in 1958 with a broader membership 
drive, a new public relations program, and 
extension of membership activities. 


Lamp Shade Displayer 
Is Introduced 


The Caddie Company, 712 South Pulaski 
road, Chicago 24, has placed on the market 
a “Shade Caddie” designed to display any 
style lamp shade up to 24 inches in diameter 
and with collar drops to 7 inches. The unit 
is for wall use, either with perforated hard- 
board or for direct mounting. The “Shade 
Caddie” is described in the company’s 
Bulletin “SC”. 


Otto Spitz Dies 
Of Heart Attack 


A heart attack recently claimed the life 
of Otto Spitz, who had been with the Henry 
Hanger & Display Fixture Company of 
America, New York City, for the past 
quarter of a century. He was 67 years old. 
He is survived by his widow, a son, and 
two brothers, Henry and Arthur, who are 
president and vice-president of the hanget 
firm. 
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Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Pian 

Birth of a Show Window 
Display on a Small Budget 





PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 





NOW IN ITS THIRD EDITION 


Endorsed by the country’s 
foremost display directors. 





Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 


Economy and Good Housekeeping 
The Workshop 
Windows of the World 






DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


...to make your displays sell more goods faster 
...it's the kind of book you have been waiting for 
... it's a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact, a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and elfective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 








t DISPLAY WORLD, Cincinnati 1, Ohio 
oO Please send me postpaid a copy of DYNAMIC DISPLAY, for 
which $10.00 is enclosed. 
[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $14.00 is enclosed, a cash saving of $1.00. (AIl foreign 
combination orders except Canada $1.00 additional.) 
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CASUAL SPACIOUSNESS 
[Continued from page 34] 


results. The ceiling lighting is carried out in 
a regimented scheme of 30-inch square plastic 
segments behind which glow fluorescent tubes. 
Although there is a seeming brilliance, the 
overall tone is soft and unobtrusive. The 
segmentation is so plotted overhead that there 
are no shadows: the merchandise is attrac- 
high-lighted and the color values of 
the goods well preserved. 

H. Carlo Fontaine, who heads the store 
planning and designing organization of the 
name, when interviewed, made some 
interesting comments: 

“Much competitive spirit in the field of 
store design and planning has been in evidence 
in this past decade. Store designers have em- 


tively 


same 


ployed many devices and design strategy to 
come up with new themes. The great need 
has been not so much to attain esthetic re- 
sults, but rather think of design as a funda- 
mental of merchandising and function. 

“Aside from the design elements, there are 
many other numerous factors that come into 
question, which are so often overlooked in 
the setting up of a perfect selling unit. An 
efhciently and smoothly functioning operation 
requires exhaustive study. 

“Proper planning, the know how of effective 
merchandise display, asumes a significant part 
in the volume. 

“Our times today are described as an era 
of constantly increasing specialization. . The 
trend toward improved merchandising methods 
brings into question ‘atmosphere. There is 
an awareness apparent that dramatic back- 
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__ Born ANd REARED IN DECATUR, ILL, EMERY 


GRADUATED FROM ALBION COLLEGE .. ALBION, 


WE. MICH, WITH A B.A.DEGREE, MAJORING IN 


LMOLY 





S70. COMMERCIAL ART, THEN STUDIED AT THE 


~ CHICAGO ACADEMY OF FINE ARTS. 
HE SERVED 35 YEARS WITH THE 


13th GENERAL HOSPITAL IN 
AUSTRALIA, NEW GUINEA, THE 
PHILIPPINES, AND JAPAN. 


JOINED NEIMAN- MARCUS IN 1946, 

AND DID THE WINDOWS AND 
INTERIOR, DISPLAY OF THE MAN’S 

» SHOP AND TRAVEL SHOP, UNDER 
THE SUPERVISION OF GUY MALLOY, 
DISPLAY DIRECTOR . IN OCTOBER, 

_ 1951, HE WAS MADE DISPLAY 
MANABER FOR THE NEW 
SUBURBAN STORE IN PRESTON 
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EMERY 1S UNMARRIED. 


RE LIKES OL PAINTING, GOOD MUSIC, 
AND FISHING. 
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DISPLAY MANAGER. 
NEIMAN-MARCLS, (Preston center) DA// AS 





grounds deserve major consideration in ex- 
ploitation and selling —in line with new-look 
standards. 

“Selling atmosphere should be geared to a 
functional fitness, fulfilling the requisites to 
express the perspectives and goals of the mer- 
chant. The thinking should be to inspire 
prestige and quality. 

“Design, color, and lighting of the environ- 
ment should be properly adapted to each par- 
ticular need. Psychological factors are to be 
seriously taken into consideration. Competent 
and progressive merchants weigh every phase 
in order to improve the presentation of their 
wares. Scientific planning and appropriate 
design can gain immeasurable advantages — 
sales and demand-wise. 

“The curator of a museum goes to consider- 
able effort in choosing the proper frame for 
a painting and the place in which it is to be 
hung. The beauty and the significance of a 
painting is greatly enhanced and accentuated 
when properly framed. So it is also with 
merchandise. Without the right ‘frame’ (at- 
mosphere) there is a lessened aura of appeal! 
and impulse. There is no doubt that func- 
tional and effective backgrounds contribute 
much to the worth-whileness of the merchan- 
dise. 

“Creating the mood is conducive to buying. 
Well-adjusted and dignified showmanship not 
alone flatters the merchandise but builds up the 
spirit of desirability. Impression makes the 
difference.” 





Two Displaymen Win 
$1,000 Prizes 

The International Silk Association USA, 
New York City, has made known the win- 
ners in its window display contest held in 
connection with the International Silk Con- 
gress held in this country last October. 


One thousand dollars went to George 
Payne, Woodward & Lothrop, Washington, 
D. C., for the best series of windows 
featuring silk in a store outside of New 
York City. John E. Quinn, Bergdorf’s, won 
a similar amount for the best series in a 
New York City store. 

Both of the winning stores used the 
elements of Salvador Dali's 1958 poster for 
the Silk Congress, combining the butterfly 
motif with winter fashions and _ fabrics. 
Woodward & Lothrop’s entry consisted of 
the entire bank of 16 windows of the store, 
covering silk in all departments from sports 
wear, men’s wear, dresses, evening fashions, 
accessories, and fabrics. Bergdorf Good- 
man’s windows showed holiday evening 
fashions in silk chiffon and silk satin. 


""Mira-Mesh" Panels 
Are Introduced 

Flexible display areas are made possible 
with “Mira-Mesh” panels, introduced by 
Wyretab, Inc., 4047 Lincoln boulevard, 
Venice, Calif. They consist of sturdy iron 
steel mesh panels that fit against walls, are 
free-standing in windows or floors, and can 
be used with a pedestal stand. Both panels 
and shelves are available in a variety of 
sizes, hooking on or lifting off in seconds. 
Because “Mira-Mesh” requires no permanent 
installation, the panels can be shifted from 
spot to spot as needed. Details will be 
sent by the manufacturer on request. 
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Reflector Hardware 
Adds Representatives 

Walter R. Pates, St. Paul, has been ap- 
pointed as north-central division represent- 
ative by Reflector Hardware Corporation, 
Chicago. He will service Minnesota, Wis- 
consin, Iowa, North and South Dakota, and 
Nebraska. His varied background includes 
14 years of association in many phases of 
sales and sales promotion, display, store 
planning, equipment specification, merchan- 
dise buying, and merchandise management. 

The company also appointed Celus Baxter 
as Southwest and central division represent- 
ative, making his headquarters in Dallas. 
He will cover Texas, Oklahoma, Arkansas, 
Louisiana, Mississippi, and Mobile, Ala. 
He has 15 years of experience in virtually 
every field of merchandising with large mail 
order and department store chains, as well 
as with leading independent retail stores, 
where he held key positions in equipment 
engineering, design, drafting, display sales, 
and sales promotion. 





Display To Be Represented 
At NRMA Session 

The National Retail Merchants Associa- 
tion will hold a sales promotion convention 
at the Palmer House, Chicago, May 19-21. 
One of the features of the meeting will be a 
“media round-up’ to be held on opening 


day, with several authorities in various 
fields discussing the merits of their re- 
spective media. 


The part of display in merchandising will 
be the subject of Sylvan Freund, president, 
Decorative Plant Corporation, New York 
City, and also president of the National 
Association of Display Industries. Other 
speakers on this day’s program will be 
Charles T. Lipscomb, Jr., president, Bureau 
of Advertising; Kevin B. Sweeney, presi- 
dent, Radio Advertising Bureau, and Robert 
Kenyon, Jr., president, Magazine Publishers 
Association. 

On May 20th display will be represented 
more in a talk by Charles Harper, 
manager of national store planning, pack- 
aging, and display for Sears, Roebuck & 
Co. His subject will be “Creating greater 
productivity in departmental layout and 
display.” 


once 


“Pictures In Plastic’ 
For Display Use 
“Pictures in Plastic,” translucent plastic 
panels with unlimited color and design 
possibilities, may now be had from William 
Graubard, 783 Clara drive, Palo Alto, Calif. 
A spokesman for the company says, “The 
quality of light and color heretofore achieved 
only by stained glass is now available in 


light weight, unshatterable translucent 
plastic.” 
Murals, screens, dividers, windows, and 


shojis are also to be_ had. 





St. Louis Display Guild 
Has Monte Carlo Night 


Members and guests of the St. Louis Dis- 
play Guild met the evening of April 9 tor 
dinner and a “Monte Carlo” night, with 
proceeds for the entertainment going to the 
March of Dimes. Music and dancing were 
added attractions. 
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“S/GNPRESS” 


=. 
SHOW CARD AND POSTER MACHINE 


ek 7e0cexit4/ SPEED...-SIMPLICITY 
LOW OPERATING COST--LONG LIFE 
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MODEL “A” °° FG 
With new “Magnetic” type bio. 
lock up. Greatest advance- a 


ment in sign machines within 


last 25 years. SPEEDS UP 
OPERATION and provides 
complete flexibility of type 


arrangement. 


MODEL "B" 


A medium priced sign maoa- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 

Many national chains have 


from 50 to 500 or more Sign- 
press machines in use. 





MODEL A — 14x 22 
MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX E-144, ADRIAN, MICH. 
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wt HAN SE INI one-hand TACKERS 


INSTALL your window displays —tack up your signs — faster, easier, neater with the 
HANSEN Tacker. Sign and Displaymen like these Hansen features: 


1. Easy Portability. On floor, on ladder, in- 3. Compact. Light Weight. So compact, it 
doors, outdoors, you can easily, speedily do the readily fits the hip pocket (handle held down 
job with Hansen. with hold-down spring). Weighs |'/2 Ibs. 


4. Quick Servicing. Take-up Jaw permits as- 
sembly and disassembly of Tacker, with servicing 
in less than a minute. 


Remember these "plus values of Hansen when buying Tacking and Stapling machines 
for display and sign work. Use Hansen and save time — steps — materials. 


A.L.HANSEN MFG. CO. 


504! RAVENSWOOD AVE.. CHICAGO 40. ILL. 












































2. Balanced Drive. Hansen does not tilt out 
of place but ‘noses in'’ naturally, for clean, 
complete staple driving. 
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NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


mmm 
MAKES YOUR COPIES OF 


DISPLAY WORLD MANY 
TIMES MORE VALUABLE 


@ Easily holds 12 copies 


@ Keeps copies clean 








@ Handy for reference 
3% each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 

















(Continued from page 10) 

There is a displayman in a mid-Western 
community who through a combination of unfortunate 
circumstances and through no fault of his own is 
out of a job for the first time in a great many 
years. The situation is such that I would 1ike 
to help him if possible. He has been display 
manager of department stores of the smaller type, 
has taught display in a commercial college, and 
previously bought for and managed drapery 
departments. He is 40 years old and his salary 
requirements are moderate. I have not seen 
examples of his display work, but am sure he has 
photographs available. If any of you Know a place 
into which he might fit I will be glad to pass 
the word along to him... 

No one can ever say that display is dull 
from the standpoint of its infinite variety and 
the wide range of materials, props, and even 
living creatures which sooner or later find their 
way into show windows. I have seen live lions 
used for display, for instance, and of course we 
all remember the baseball-playing chickens which 
made their appearance a few years ago. But now 
comes a proposed attraction which I will wager 
you never dreamed of --and it seems to have 
possibilities in a specialized sort of ways: 

Down in the extreme southeastern corner of 
North Carolina there is a relatively small area 
in which grows the Venus Fly Trap plant. This is 
an amazing little carnivorous plant with the 
animal-like characteristic of quickly snapping 
its leafy jaws together upon its prey. For 
several years North Carolina has protected this 
plant by state laws, but because of a great deal 
of experimental work he has done on it, a man 
named Frank A. Montgomery has been given a permit 
to distribute it elsewhere. It is he who suggests 
the use of several Venus Fly Trap plants for 
display, and it is easy to visualize the interest 
which they would attract as the center of a 
window featuring insecticides, sprayers, and the 
like, for example. Or as part of a garden tools 
exhibit -- or simply as an attraction in 
themselves. Some of you might like to investigate 
this further. and if so you can write Mr. 
Montgomery at Wrightsville Sound, Wilmington, N. C. 

Cordially yours, 


eC. ee 
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CHICAGO DISPLAYS 


[Continued from page 25] 


worn by two mannequins were appealingly 
presented. Accessories worn by the manne- 
quins and those displayed on a low glass 
shelf at the front of the window were in 
beige or black. An adjoining window was 
similarly done. 

For variety Bowen removed the partitions 
in another of his adaptable windows for a 
larger scale display of name-brand mer- 
chandise (not pictured). Back wall and floor 
were painted charcoal. Each of the three 
mannequins stood on a circle of hardboard 
painted pale yellow. Behind each manne- 
quin was a pale yellow hardboard oval 
fastened to the wall. Overhead lights 
mounted on large white circles further em- 
phasized the fashions. Small pale yellow 
ovals were scattered on the back wall. One 
or two charcoal ovals with a chemise-clad 
silhouette in pale yellow held other ovals. Two 
low tables held accessories in black, white, 
and orange suitable for the grey suits dis- 
played. The featured line of merchandise 
was varied during the span of the display. 
One version used a white, ribbon-like sign 
across the back wall, lettered with the 
manufacturer's name which was echoed in 
the showcard. 

Jack Boghosse, display director of Gold- 
blatt’s, aimed a series of six windows (not 
pictured) at the younger set—and their 
mothers, of course. Pale green walls and 
artificial grass provided background for a 
large artificial tree. Sprays of multi-colored 
flowers hung from the tree. Shrubs of 
natural twigs and artificial forsythia added 
to the spring atmosphere. Each window 
held a large, boxy platform covered with 
pastel-spattered paper. Great fuzzy rabbits, 
baskets of eggs and other Easter toys stood 
on the platform. One toy in each window 
was animated. While these were lures for 
small shoppers, their mothers were attracted 
by the fashions displayed on four or five 
child mannequins in each window. Four 
displays were of girls’ suits, coats, and 
dresses in groups of grey, navy, navy-and- 
white, and pink. Two windows held boys’ 
outfits in greys and blues. 


Three Winners Named 
In Pepperell Contest 


Top awards in the company’s recent dis- 
play contest have been announced by Pep- 
perell Mfg. Company, Boston. First prize, 
a choice between an RCA high-fidelity set 
or $250 cash, went to James F. Burnside, 
display director of Hochschild, Kohn & Co., 
Baltimore. Second, an RCA tape recorder or 
$125, was won by Al Pierotti, Titche-Goet- 
tinger, Dallas, and third, a transistor radio 
or $50 in cash, went to Elwood D. Carlson, 
Shriver’s, Inc., Sioux Falls, S. D. 


POPAI Appoints Director 
Of Press Relations 


The Point-of-Purchase Advertising In- 
stitute announces the appointment of Nancy 
Crandell as director of press relations. She 
succeeds Rod Ludwig, who resigned. Mrs. 
Crandell comes to POPAI from the Associa- 
tion of National Advertisers where she 
served as assistant to the director of press 
relations and as editor of the monthly 
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News Letter and the quarterly Roundup. | 








For More EFFECTIVE Displays 
and LOWER Cost! 











FREE! 


“Make Mine King-Size" 
" "Stat Tips” 

Photo Price List 
Planography Price List 
Mural "Photolog™ 





You'll like our new price lists for 
display pieces by Photography, 

Planography, Photostat, and 
Photomural reproduction .. . 
full of ideas to bring your displays 
to life faster and more 0° | 
economically! | 


New discount policy cuts costs 
and provides wider choice of 
versatile mountings. 


Plan a Happy New Year with your 
RCS Display Idea Kit! 






DIVISION OF 
RAPID COPY SERVICE, INC 


123 NORTH WACKER DRIVE, CHICAGO 6, ILLINOIS 
STate 2-5977 


chock 











Please rush my FREE Display Idea Kit to 


Name—— 
Company 
Address—— 











New! YOU CAN’T FAIL TO ATTRACT ATTENTION 


with This Sensational 
REVOLVING 








PERFECT fF 
SUTDOO 


60 COLOR CHANGES 


EVERY MINUTE 








ea INTERIOR, WINDOw 
nd any imaginative DISPLay 


This lantern is 
fascinating to watch... 
a tremendous selling AID! 


A rainbow of beacons continuously revolves flash- 


ing its attractive aura. The only limit to its uses is 
your own imagination! Lantern mounts easily by 
its hanging bracket. 10” high, 6” dia. Built like a fine 


watch for years of fool-proof operation. Weather- 
proof! 
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3055 RIVER ROAD 


FLASHERS 


Force Attention, Increase Advertising Value 


REZELERS 
® ELECTRIC COMPANY 


RIVER GROVE, ILL. 


Since 1900 








151 WEST i8th STREET, NEW YORK I!, N. Y. 


letter co. 
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Dimension Unlimited Displays 


The new modern treatment for your Window Dis- 
plays. The new way to add dimension to your back- 
grounds. Four outstanding designs processed in oil 
color. Can be used many times over. Low in cost. 
Write today for your free colorful catalogue 
VUE-ARAMA CO., 2! E. Van Buren St., Chicago 5, Il. 
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Wor 1a 


Display’s Great Monthly Digest 


The DISPLAY WORLD Service 


SERVICE 
BUREAU 


Bureau will 


be glad to supply the latest authentic informa- 


tion about 


anything the display line in 


which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 


rate letter. 
you want on file, we'll find out for you. 


If we do not have the information 
Avail 


yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 
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Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 


Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
Crepe Papers 

Cut-out Letters 
Cutting Machines 
Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 


Glass Specialties 
Grass Mats 

Hosiery & Shoe Forms 
Lithographed Displays 
Mannequins 

Meta! Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Motors 

Mouldings 

Natural Foliage 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 
Plastics 

Ply wood 

Price Cards—tTickets 
Price Ticket Holders 
Ribbons 

Sale Banners 

Screens, Display 
Show Card Colors 
Show Cards 

Show Cases 
Socks—Window 
Signs—Brass—Bronze 
Signs—Card Holders 
Signs—Electric 

Sign Printing Machines 
Sleeve Forms 

Store Designing 

Store Equipment 

Store Fronts 

Tackers 

Time Switches 
Turntables 

Veneers (Imitation) 
Wall Board 

Wigs 
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Window Lighting 

u wish a copy of their catalogue? 
u plan to remodel your store soon? 
u plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 











HESS' NEW MAIN FLOOR 


[Continued from page 15] 


areas which, in this case, are the home of 
men’s shoes. Here a most unusual wall 
treatment is achieved by use of genuine 
leather tiles from floor to ceiling. On one 
side, framed shadow-box fixtures present 
displays of coordinated groups of shoes. 
A low platform presents various styles of 
men’s footwear without limiting visibility 
through the windows. On the other wall of 
the alcove, larger cases present row on row 
of shoe styles, brilliantly lighted by fluo- 
rescent tubes under the shelves and pierced 
satin bronze dome lights above. Center 
island display units show additional shoe 
styles. All stock space is instantly ac- 
cessible through swinging that blend into 
the wall treatments. 

Extending toward the front of the store 
are sections for men’s sock’s, pajamas, under- 
wear, and hats, backgrounded by paneling 
made by laminating actual wood shavings 
and green stain into panels of unusual 
texture interest. These are separated by 
natural strips of walnut and the depart- 
mental names are superimposed on white 
individual ovals. Both open shelving and 
plastic box storage are utilized and the en- 
tire area is faced by either glassed show- 
cases or open display units. Additional em- 
phasis on the background panels is obtained 
by the use of green cork panels for display. 

Accenting these departments — which ex- 
tend toward the center of the floor—is a 
semi-circular men’s accessories department 
which faces outward from the open area 
formed by the large windows in the shoe 
department. 

One of the most unusual wall treatments 
the floor is with the misses’ sports 
wear department, where under a “flying” 
overhead trellis, hanging racks are sus- 
pended from a floor-to-ceiling background 
of broadloom carpet in aqua. The same 
shaggy broadloom is used for the entire 
end treatment of this department, including 
flush doors into the stock area. Three 


on 


large round columns in the area are covered 
in iridescent plastic which heightens the 
ultra-modern character of this department. 
Unusual glass top-hanging racks extend 
out from this background for skirts and 
blouses. 


The jewelry departments are fixtured 
entirely in glass, satin-bronze, and natural 
American black walnut. Two unusual cir- 
cular selling drums face the main doors; 
these consist of two cantilever shelves of 
pierced satin-bronze metal, supported by the 
central fixture which holds cash register 
and packaging facilities. 

The diamond and watch department faces 
the main doors horizonally, thus starting 
the diversionary flow of traffic which re- 
places the former straight aisles. A most 
unusual feature of this department is the end 
which is devoted to watch repair. The 
panels which face the customers are ac- 
tually made of genuine watch parts, crys- 
tals, cases, etc., imbedded in a clear plastic 
to form murals. 


The toiletries area is immediately to the 
right of the main Hamilton street door and 
is recessed, somewhat like an apothecary 
shop, finished in panel strips of plastic 
material. Merchandise is recessed in the 
wall cases for customer selection, clearly 
identified and _ price-marked. A central 
wrapping counter speeds transactions. Con- 
tinuing along the east wall is the cosmetics 
area. The background is _ spectacularly 
finished, beginning with floating metal grill 
panels in chromatic colors at the ceiling, 
continuing downward in Japanese grass cloth 
in pearl white. The recessed merchandise 
cases are entirely finished in marbleized 
antique mirror. The cosmetics are dis- 
played in these cases and in island units 
of similar design. These departments are 
identified clearly on overhead signs, as are 
the individual cosmetics names. “Perfum- 
eries” in one boutique section is labeled 
in script of satin-bronze tubing. 

The need for bright light and mirrors 
for the selection of hats has been met by 





—This is the display department staff of the Myer Emporium, Melbourne, Australia, totalling 5! 

employes. Key personnel are in the front row: left to right, lan Ward, silk screen manager; R. Birss, 

first assistant, Men's Store; Mrs. D. Cooper, fashion stylist; Lance Collins, studio manager; 

E. Robinson, group manager and first assistant to the display director; Frederick Asmussen, display 

director; Lloyd Hull, group manager of Men's Store and ground floor display; Thomas Moss, fashion 
interior manager; Norma Fisher, secretary; Bryan Curry, and Peter Gillett— 
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placing the millinery bar in an alcove sec- 
tion entirely walled in alternating mirrors 
and Japanese grass cloth panels, under an 
overhead “bolster” of light. This provides 
a ceiling of light which filters through 
corrugated plastic and provides the brightest 
lighting on the new floor. 


Luxurious spaciousness is the keynote 
of the shoe salon, which is laid out in 
“living room groupings” of tangerine and 
charcoal upholstered walnut chairs on heavy- 
ily padded light grey carpeting. While 
the areas of the salon are accented by 
island units displaying shoes and shoe ac- 
cessories, highlights are the recessed shad- 
ow-box displays of shoes set into the walls, 
framed by textured plastic material. <A light 
note is set by a low patio wall of actual 
field stone construction with fresh green 
plants over which charcoal wrought iron 
fixtures display shoe groupings. All cash 
registers and service facilities are out of 
the general view of the public but im- 
mediately accessible. This space is also the 
entrance to the instant stock reserve of more 
than 20,000 pairs of shoes. Slippers, casual 
shoes, matching handbags, and accessories 
are also featured in the new salon. 


Immediately facing each other are individ- 
ual candy departments, one for Stover’s, 
the other for Barton’s. The Stover section 
is finished in unusual hand-made ceramic 
tile, crafted in California specifically for 
this installation. This same inset tile 
treatment is used on a column from floor- 
to-ceiling. Above the case level, glass has 
been used almost entirely to allow the candy 
and packaging to furnish the display rather 
than fixtures. This department is desig- 
nated by a raised sign surrounded by green- 
ery. Between the Stover department and the 
Barton area a round column supports plastic 
arms and circular hanging globes of color 
which keynote the Barton display imme- 
diately beyond. The Barton fixtures arise 
from bases of pink marbleized formica 
bearing a central motif of real wood wal- 
nut formica set in diamond shape panels 
edged with satin-bronze. Supply cases are 
in soft grey formica with all refrigeration 
facilities built in (as in the case of the 
Stover department). Above the background 
rises a panel of diamond shaped metal grids 
in chromaticolors to the ceiling. From these 
grid panels are supported display ledges and 
also the large color keyed sign “Barton’s.” 


The entire area housing elevator facil- 
ities on the north wall is covered in a 
plastic material known as “Trans’ Lusion” 
—which has the effect of a three-dimensional 
metallic machine finish although it is en- 
tirely self-tone. Satin-bronze metallic trim 
heightens this impression. 


The quick service refreshment and lunch 
bar is along the north wall with all service 
facilities recessed under an imposing over- 
head “light mural.” This incorporates high 
intensity lighting in a panel behind sheets 
of white silk fabric encased in plastic. In 
addition to the free-form “Oasis” sign, 
shadows of palm trees are projected upon 
the face of this lighting fixture in an un- 
usual three-dimensional effect. This scenic 
influence, by the way, can be converted to 
seasonal effects around the year. The base 
of the long counter is entirely in Spanish 
mosaic tile. 


MAY, 1958 








No. 3028 


Grecian Stanchions 


.. elegant display pieces in solid 
poplar trimmed with rich gleaming 
brass accents . . . wood finished in 
satin white lacquer ... base and 3" 
diameter bal! at top painted in gloss 
black lacquer. Cast iron base 
weighs approximately 15 pounds... 
© total weight approximately 20 pounds. 
| Base is 8'/,"", height 31"' . . . packed 
individually in heavy shipping cartons. 


$17.95 each 
$100.00 for set of six 


display designers and manufacturers 
PORTSMOUTH, OHIO 














From a 1” x 2” furring strip 
3 R toa 12” x 12” Timber. 





Masonite Cut to your specifications by one of New York’s 
Celotex LARGEST and most DIVERSIFIED Lumber Companies. 


Mouldings e FAST SERVICE e 


oe TULNOY 0 tat we 


17 Ridgewood Piace Brooklyn 27, N. Y. 
pson Boar 
U d Glenmore 5-414] 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 
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REVERSIBLE TOP TABLES .. . Tops are mode of a new 
textured chip wood material, one side finished in o glow- [. 


ing notural, the other in white rubbed with block. Frames rR RO CR A FT 
and legs ore satin black. Also available in brass. See 





your jobber. 
Set of three in satin black $21.95 


ni Pate Kentucky 
in bross ae. ae ...$29.95 


























USE THE 


OPPORTUNITY 
EXCHANGE TABLES 


For any WANT AD purpose: The finest quality 


POSITION WANTED turn table on the Wj 
market today. | 
POSITION VACANT 


They will give you wonderful motion dis- 
USED DISPLAY EQUIPMENT FOR SALE plays. 10 models. Write for literature. 


REPRESENTATIVES WANTED Sold by leading jobbers 


° | ULRICH BROTHERS 
$4.00 Per Celuma Inckh— CASH WITH ORDER 2923 Agnes Corpus Christi, Texas 























Trowbridge Stanley Dies 
After Long Iiliness 

Trowbridge Hull Stanley, one of the 
leaders in the display industry and one of 


its most successful business men, died at 


Community Health Center, Coldwater, Mich., 


on April 9th. He was president and director 


— Trowbridge H. Stanley — 


ot the we 
Mich . 


Darling Company, Bronson, 
a position which he had held for the 
past 28 years. Although only 53 years old, 
“Tobe,” as he was universally known, had 
been in ill health for several years and 
since July, 1957. 

Born in Toledo on January 23, 1905, he 
was educated at Culver Military Academy. 
Entering the business field, he spent two 
with Machen & Dowd, then another 
two years with Edward N. Riddle Company. 
He left the latter firm to join Stranahan, 
Harris & Co., where he remained from 1927 
until 1930. All three companies are in Toledo. 


seriously ill 


years 


In 1930 he became president of the L. A. 
Darling Company and under his guidance 
the firm became one of the leading manu- 
facturers of display and merchandising 
equipment. 

Despite his business activity, “Tobe” found 
time to serve for several years on the 
board of directors of the National As- 
sociation of Display Industries. Civic and 
charitable duties likewise received his at- 
tention. He was trustee of the Sister 
Elizabeth Kenny Foundation of Michigan, 
and was active in this organization for a 
number of years. He also took part in the 
original state organization of the United 
Health and Welfare Fund, and was a 
supporter and promoter of the Junior 
Achievement program from its inception. 
He was a past-director of Branch County 
Industries, and a life member of the Army 
Ordnance Association. He was a member 
of The Toledo Club, the Coldwater Country 
Club, and the Fraternal Order of Eagles. 

He was married on April 16, 1953, to Miss 
Andree Krapf, of Los Angeles, who 
survives. Also surviving are two sons: 
Trowbridge H. Stanley, Jr., of Fort Lauder- 
dale, Fla., and Lieut. Nicholas B. Stanley, 
Port Washington, L. I., N. Y.; a brother, 
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Robert E. Stanley, of Coldwater, and two 
nieces and a nephew. 

Funeral services were held in Coldwater 
on April 12, with interment in Woodlawn 
cemetery, Toledo. 


New Expanded Metal Meshes 
Described In Folder 


Three new small-mesh, expanded-metal 
patterns, known as “Multimesh,” are illus- 
trated and described in a four-page tolder 
just published by Penn Metal Company, 
Inc. In each of these patterns there are 
openings of two or three different sizes 
and shapes recurring in the sheet. This 
is a departure from customary meshes in 
which all openings in a sheet are the same. 

Included in the folder are illustrations 
of the various strand widths available in 
each of the three patterns, gauges, weights 
and dimensions. Drawings show suggested 
uses. Copies of the folder may be ob- 
tained by writing to Penn Metal Company, 
Inc., 40 Central street, Boston 9. 


Display Ideas Contained 
In New Pioneer Kit 

A new window display kit called “The 
winning touch in fashion” is being offered 
to retailers by Pioneer Industries, Inc., 
manufacturer of men’s wear accessories. 
The kit represents a departure from ordinary 
procedure in that the contents are ideas and 
sketches submitted by display executives 
from key department and specialty stores 
throughout the country. 

Working on the theme “The winning 
touch in fashion,” the designers coordinated 
window displays of belts, accessories, and 
jewelry with other merchandise in the store 
and with various sports symbols. The 30 
sketches which comprise the kit are intended 
to inform retailers on usable and practical 
ideas for window display. 


Two New Display Clubs 
In West Virginia 

A display club is being organized at the 
present time in Charleston, W. Va., and a 
new club has just completed its formation 
in Huntington, as announced elsewhere in 
this issue. 


Cornell Heads Display 
For Miami Store 

Earl Cornell is now display director of 
Jordan Marsh Company, Miami, succeeding 
Rudy Wagner, who died a few months ago. 
Cornell had been first assistant. 


DiMarco-Bartoli Company 
ls Firm's New Name 

After operating for over eight years as 
Flora’s Art Novelty Company, Inc., this 
company has changed its title to DiMarco- 
Bartoli Company, Inc. Located at 3375 
Third avenue, Bronx, N. Y., tt manufac- 
tures and casts latex advertising displays 
and novelties, mannequin hands, etc. 


Couch Recuperating 
After Operation 

Al Couch, display director for Leopold 
Adler Company, Savannah, Ga., is recuper- 
ating at home after undergoing a spinal 
operation on March 17. 


HERE AND THERE 
[Continued from page 36] 


be presented to the most outstanding local 
displayman of 1957. Left to right, Hal God- 
win, Lion Clothing Company, vice-president ; 
Roger Arnold, San Diego Gas & Electric 
Company, secretary; Robert Davies, Convair 
Astronautics, treasurer, and Albert Gabbs, 
Jay Displays, president. 

Each year the organization ballots among 
its members to pick the local display person 
regarded as most outstanding during the past 
12 months. Winners have been: Robert L. 
Davies (1954); Stewart E. Wiggers (post- 
humously — 1955), and Albert Gabbs (1956). 


Bostonians recently had the opportunity to 
see an exact replica of the Filene’s window 
display that will be on view at the Brussels 
World’s Fair. Filene’s is one of five Ameri- 
can stores invited by the State Department 
to show a typical store window at the Ameri- 
can Pavilion at the fair. Pictured here, the 
display was planned under the direction of 
Julius E. Steinberg, display director. 


The United States government is in the 
process of launching more than 125 UV. S. 
Army “Explorer” satellites around the world. 
In a new educational and promotional program 
designed to give the free world a close-hand 
view of our first contribution to the Space Age, 
exact-scale models of the “Explorer,’ 80 
inches long, are being sent to every major 
foreign city from Tokyo to Paris, where 
they will be shown “in person” as well as on 
television. 

The model satellite of fibreglass and weigh- 
ing 10% pounds is part of a portable informa- 
tive exhibit which includes pictures and dia- 
grams of the actual “Explorer” and the “Jupi- 
ter” rocket which launched it into space. The 
entire exhibit weighs but 27 pounds, including 
the model satellite, and was designed and butlt 
exclusively for the government by Messmore 
& Damon, New York City. In the photograph 
Francis Messmore, vice-president, is seen ad- 
justing the antennae on the model. 





Several Management Changes 
Made By Merkle-Korff 


Merkle-Korff Gear Company, Chicago 
manufacturer of fractional horsepower 
geared motors, announces several manage- 
ment changes. John D. Simms, assistant 
vice-president, who has directed factory 
operations for the last two years, assumes 
administrative duties relating to _ sales. 
Robert J. Marlatte as plant manager fills 
the post vacated by Simms. Marlatte was 
for 18 years with the Production Instrument 
Company, Chicago, most recently as vice- 
president in charge of manufacturing and 
engineering. 

Ray Schroeder has joined the firm to 
fill the newly created position of service 
engineer. 


Berniece Meldon Promoted 
By Remick's, Quincy 

Formerly display director for Remick’s, 
Quincy, Mass., Miss Berniece Meldon has 
been made sales promotion director of the 
firm. She is now in charge of both the dis- 
play and advertising departments. 
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TIP TOP TAILORS 


[Continued from page 28] ie “EAIRWAY GREEN” 


props required. After the window is in- 


stalled, these kits are filed by the store 1 Oe es - 
managers in special folders for easy re- ——a ) ath (iFM Ss mbes 

> re et { an nite ue " 
ference. | AGEN ACU bit oi ae ays 


The photograph itself is mainly a guide ir Mita sti nae 
as to placement of background treatment, | . 


a ign ot STANDARD 3 ft. x 6 ft. 
cards, and merchandise. The window used Wises! we 


for the photograph is 15 feet long by 8 = sateen bigs yi! S$ 5 Oo 
feet high by 4 feet deep, and is marked off fly ov, ches eae Ap a ‘ 

on the floor skirt into three groups: group aan a leg Mi ii ih 

A —4 feet long; group B —7 feet long, and i EACH 
group C—4 feet long. Black metal divi- 


NOW, just in time to brighten your spring displays— 
ders are used to separate each group and (and brighten your budget) Art Cohen Co. is quoting DOZEN $39.00 


accentuate a unit display, creating windows the lowest prices on green grass mats —in all sizes! PRICE LIST 
within windows. Inasmuch as most of our Natural-looking extra thick grass mats, with 72 rows «10 #..$ 6.60 5 ft. x 15 ft.. $16.50 
stores have various sized windows, the of turf stitched to durable burlap and with hemmed <iISft.. 9.90 6ft.x 6ft.. 7.95 
grouping lends flexibility and allows the edges — so lush and realistic looking. All grass mats x30 os . oo x “oy an 
A . . . | wa . x . 
displayman to use all groups, two groups are guaranteed full size, flameproof and mildewproof. cee. ‘00 «60 in. Diam. 6.25 
only, or the center group— depending on Order now at the lowest prices! 36 in. Diam.. $2.25 
his window space. GREEN GRASS SPRINKLINGS 
At the present we are using professional 3 Ib. Carton. ... $2.50 


displaymen in the main cities such as Hali- (Covers approx. 40 sq. ft.—I in. thick) 
fax, Ottawa, Toronto, Winnipeg, and Van- 50 Ib. Carton..................70¢ Ib. 
couver, and the balance of our store win- 100 Ib. Carton 3 e 


dows are done by the store managers or Mail orders filled immediately 

their assistants. However, we hope to add 810 PENN AVE. + PITTSBURGH, PA. 
professionals to selected groups of stores 
that are within reasonable traveling dis- 
tances. 

In order to train the displaymen and the 
sales staff, a 16-mm. colored sound film on 
“Basic Display Techniques” was prepared 
by the display department and shown at the 
1955 conventions. This film showed the actual 
work of display, from covering floors and 
background, through the preparations and 
rigging of suits and haberdashery, to the 
finished display. 

As we entered our 48th anniversary last 
October, Tip Top Tailors opened its 60th 
retail store. This. was in Toronto’s new 
Dufferin Plaza. 

















John Farrell Appointed 
By Forbes Lithograph 


Robert M. Lawrence, general sales mana- 
ger of Forbes Lithograph Mfg. Company, 
Boston, has announced the appointment of 
John L. Farrell to the firm’s creative staff. as Store Directory & 

He will participate in sales development ADVERTISED TODAY 
work on a company-wide basis. | Bulletin Boards for | 

Farrell for several years was display | OP et 
manager for Towle Silversmiths, Mature: | a - — Better Selling! | 
port, Mass., and most recently was design | rp nt Sed 
sales manager for Planned Displays, Inc., Reaes ; Let an Acme _board create | 
Leominister. : | : . impulse buying with its depart- 
— mental listings ov! ane —_ 

— © Wisi Cestecum § tisements. Write today for Acme's 
Harold Martins Resigns a * cee FREE folder "Selling Through 
From Germaine Monteil a 3 =— =: - = Suggestion,” and the latest cata- 

After several years with Germaine Mon- | & =<, log on directories and bulletin 

teil Cosmetiques, New York city and Paris, boards. 


Harld Martins has resigned his position 2 peed : fe | 
ss display director, He tei on March 14 || Mocs ACME BULLETIN COMPANY 


for a vacation in Haiti, and will announce 37 EAST 12¢h STREET © NEW YORK CITY 3 


his future plans upon his return. 
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% Look for Underwriters tabel 
*% Demand dependable Electro-Motion 


WRITE FOR COMPLETE CATALOG AND PRICES 





ELECTRO-MOTION CORP. 





DESIGNED AROUND YOUR NEEDS! 


For the bold ond dramatic or the small scale and precious qualities, 


ments, paper or fabric. Write for sample books. 


LAVERNE ORIGINALS 


160 EAST 57th STREET - NEW YORK 22 + Ploza 9-5455 | 
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MANHATTAN WINDOWS 
[Continued from page 21] 


chose to emphasize the five senses: hearing, 
seeing, feeling, smelling, and tasting. Each 
one of the senses was portrayed by a white 
plaster model of an appropriate sectional 
anatomical study. For example a_ hand, 
from which was suspended table flatwear, 
symbolized the sense of touch. An ear 
symbolized hearing, and was prop for an 
interesting dis™lay of earrings. One ear- 
ring was fastened onto the ear lobe, other 
earrings were on the window floor, still 
others were suspended in space. A diamond- 
studded daisy clip was suspended near a 
model of a finely shaped nose to denote 
smelling. Lines radiating from an eye in 
another plaque were focused on a suspended 
diamond ring, pointing up the sense of sight. 
Other diamond rings were on the window 
floor. 

In depicting the sense of taste, the setting 
for which is pictured, Mr. Moore used only 
two wine glasses. One was suspended high 
in the window area and tipped as though 
being raised to the lips of the plaster model 
facing the glass. A blue light was focused 
on the upraised goblet. A second wine 
glass was placed on the window floor near 
the front of the area. 


All five of the windows were lined—floor 
and walls — with black felt to blot out the 
background and more fully highlight the 
white of the plaster casts and the featured 
merchandise arranged with them. 


For a pair of handsome apparel displays 
for children at Henri Bendel, the display 
director, Laurence Bartscher, used curving 
back panels covered with a pattern of blues 
on white. White, starched ruffled curtains 
were hung just inside the window glass. 
The window floors were carpeted in pale 
blue. 

In one window the caption read “A young 
spring begins with Windsor Blue.” Three 
children were placed about a tall ladder- 
backed chair which was white with blue 
upholstery; a doll dressed in blue and white 
was in the seat of the chair. The small 
boy stood at the left and held a nosegay 
of lilies-of-the-valley in white tissue. His 
coat and cap were in the Windsor blue, and 
shoes, socks, gloves, and shirt were white. 
The smallest girl was posed standing in the 
chair and wore a suit in the Windsor Blue, 
with a white blouse. The bigger girl wore 
a blue coat over a paler blue dress with a 
white collar. Both girls wore white hats, 
white socks, black shoes, and white gloves. 

“Spring Fantasies” painted by Nathan 
Gluck on scroll-like rolls of white paper 
created settings for stunning windows at 
Bonwit Teller. The paintings were in black 
and in vivid tones, with butterflies, flowers, 
and vegetables. 

Gene Moore, display director for Bonwit, 
used the caption “The Look of Traina 
Norell — exciting, daring, chic” for the one 
which is pictured. In it the “Spring Fantasy” 
consisted of a large butterfly, flowers, and 
a vegetable painted on the scroll rolled 
toward the window front across the floor, 
while a large basket filled with foliage and 
vegetables was painted on a black pattern 
at the top of the scroll against the window 
wall. Two butterflies hovered over the 


basket, while immediately in the center was 
a beetle. 

A single mannequin wearing the Traina 
Norell dress in black lace over black was 
posed against the basket design. With the 
black dress the mannequin wore black ac- 
cessories, and pendant rhinestone earrings. 


Spring displays would not be complete 
without millinery, any more than spring 
would be complete without new styles of mil- 
linery for milady. Among the many settings 
for new spring millinery was one that John 
Liles arranged for Franklin Simon. The 
caption read, “An enchanting hat creates a 
stir of excitement all its own—what a 
memorable way to meet spring!” Curtains 
of green were draped against the backwall 
and caught in place by gold metal stars. 
Behind the green curtains, and visible above 
them, was a blue wall. The window floor 
was marbled in green, red, and white. A 
row of green planter boxes filled with ferns 
and foliage plants was placed near the win- 
dow front. Beige fibre fabric covered the 
ledge and window frame. 


The featured hats were set on green hat 
stands that varied in height. All the hats 
were in natural tones, trimmed with pinky 
tones and white, and with flowers. A manne- 
quin wearing a beige suit, black shoes, 
white gloves, pearl earrings, and a leghorn 
hat trimmed with beige and pink flowers 
stood facing the array of hats. A blond 
fur was draped over her arm. 


Louis Villela gave an interesting twist 
to spring millinery displays by creating a 
series of settings—not illustrated—for little 
girls’ hats at B. Altman. Tall, pink, folding 
screens were placed through the window and 
small, flower-skirted dressing tables were 
arranged in front of the screen panels. Little 
girl mannequins were posed in character- 
istic attitudes, as though shopping for spring 
hats. 





Display Firm Formed 
By L. Clark Butler 


A new display service and jobbing busi- 
ness has been opened by L. Clark Butler 
to cover all of South Dakota and parts of 
North Dakota, Minnesota, and lowa. The 
firm is known as Creative Sales Company 
and is located at 3116 East 18th street, 
Sioux Falls, S. D. Butler has been in dis- 
play for the past 12 years, starting with 
the Shriver-Johnson Department Store, 
Sioux Falls. For the past three years he 
has been traveling for the S. & L. Department 
Stores chain as display supervisor for stores 
in South Dakota and Minnesota. He will 
continue to service some of the S. & L. 
stores on a contract basis. 


eae ee 


Missing Address 
Ils Sought 


Transparent Shade Company, 501 North 
Figueroa street, Los Angeles 12, has re- 
ceived an inquiry relative to the firm’s 
products from “Stone’s, Broad and Summer 
streets” but without the city or state given 
on the letterhead. Anyone knowing the 
correct location of the latter company is 
requested to communicate it to Trans- 
parent Shade. 
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LEAF & FERN COMPANY 


Sanford, Florida 


BLEACHERS and PROCESSORS 
OF TRANSPARENT OAK 


OAK 


FOR THE 
DISPLAY SUPPLY HOUSE 


Get our free samples 




















Wood letters for interior displays and 
directional signs...all styles and sizes 
in stock ready for immediate ship- 
ment. Write for catalog, price list. 


SPANJER BROTHERS 
1160 N. Howe Street, Chicago 10, Ill. 
Halsey Road, Parsippany, N. J. 

























CREDIT AND COLLECTION 
SERVICE TO THE 
RELATED DISPLAY INDUSTRIES 


251 West 42nd Street New York City 36 
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Trip For Two To Europe 
Is Display Contest Prize 

Pan American World Airways is spon- 
soring a display contest for all retail stores 
in connection with the Brussels World’s 
Fair. Top prize is a 10-day expense paid 
round trip for two to the Fair. Those 
entering the competition will be divided into 
groups depending on store volume. The 
winning displays in the four groups will 
then be judged for the grand prize. 

Those who win in each group, with the 
exception of the one awarded the European 
trip, will be awarded a $300 vacation on a 
tropical island; second prize is a gift 
certificate for $150, and third prize is a $75 
certificate good for transportation on Pan 
American. 

Windows must be on display for at least 
a week between April 1 and May 31, and 
must tie-in with the Fair and with Pan 
American. Posters, streamers, and other 
material from the Fair will be sent to all 
contestants. The contest will be judged by 
a “top displayman in Belgium and four 
experts who set the design standards for the 
Brussels World’s Fair.” 

Details will be sent on request to Pan 
American at 28-19 Bridge Plaza North, 
Long Island City 1, N. Y. 


New Free Catalogue Issued 
By General Plastics 

A new 40-page four-color catalogue de- 
scribing a complete line of outdoor and in- 
door illuminated decorations for Christmas 
has been released by General Plastics 
Corporation, 1400 North Washington street, 
Marion, Ind. Included are plastic wreaths, 
carol singers, plastic candles up to 12 feet 
in height, inside-illuminated Santas, bell 
clusters, stars, lanterns, across-the-street 
signs, streamers, aluminum garlands, toy 
trains and snowmen. A copy of the cata- 
logue will be sent free on request. 

Also available are several bulletins de- 
scribing other products of the firm, including 
“Holl-E-Wood” plastic brick and_ stone 
wall paneling; street decorations, outdoor 
Nativity scenes, and the like. 





Staines Resigns Postion 
With Vandever's 

For the past 24 years display director of 
Vandever Dry Goods Company, Tulsa, 
Richard Staines resigned his position on 
April 1. He will announce his future plans 
a bit later. 

For several years Staines served as vice- 
president and treasurer of the International 
Association of Display. He is a member 
of the Tulsa Chamber of Commerce, 
Knights of Columbus, Crosier club, and 
Elks club. During his service with Vand- 
ever s he won more than 180 national awards 
for various displays. A bronze plaque was 
presented to him by the “U. S. Retailers for 
Defense.” 

His successor has not been named at 
press time. 





Alfa Display Company 
In New Location 

Announcement is made of the removal 
of Alfa Display Company to more modern 
quarters at 201 East 57th street, New York 
City 22. 
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America's Largest Manikin 
Refinishers & Wig Stylists 


NEW YORK—152 West 25th Street 
CHICAGO — 11 South Despiaines 
DALLAS — 3007 Canton Street 





NEW MANIKIN RENTALS 

























































































\\ Ze 

















































LU 




















Yarrow 





Safflower 


+ many other varieties of dried 
and preserved flowers and foliage. 























Send for free Brochure today. 


BENSON CO. 


202 E. PACIFIC COAST HWY. 
LONG BEACH 6, CALIFORNIA 

























































WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
419-321 N. Paca St Baltimore 1, Md. 


AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 


363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 














SHOULDER COVERS 
Vinylite window-clear — vinyl — polythene. 
Price tist & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 

















SUPERB 


Decorative Hardware 
Display Ring & Matching 
Heoks in Brass or Chrome. 
Hundreds ef Display Uses. 


4 Write jor Free Brochure 


ARTHUR V. LEONARD 
8944 Sagamore Road 
Kansas City 15, Mo. 


FOR DISPLAY MANUFACTURERS & JOBBERS 
Products ef Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 




















WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 
for Vets and Foreign students. The only thorough 
professional course in N. Y. C. Free piacement. 


REGISTRATION OPEN — ENROLL NOW 
PAN-AMERICA ART SCHOOL 


316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Graduates are in Demand 





We Procure and Process Our Own Products 
Natural and Processed Foliages and Angel Feathers 
Bleached and Sandbiasted 
Manzenita — Gra 
Poles — Ocotillo — Smoke Tree — Agava and 
Desert Driftwoods 


Write for Free Catalogue No. 200 


Ramont's FLORAL ARTS STUDIOS 
P. ©. Box 667, Yucaipa, Calif. 


FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 
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Arnold Dreyfuss, formerly assistant to 
Kenneth Collins at Macy’s, New York City, 
joined the New York office of W. L. Stens- 
gaard & Associates, contacting manufacturers 
and leading retailers throughout the Atlantic 
coast territory. 

With the enactment of the National Recov- 
ery Act (NRA) into national law the need 
for a country-wide association for display 
installation services became apparent, in an at- 
tempt to curb the unsound price structure and 
unfair business practices prevailing at that 
time. DISPLAY WORLD offered its good 
offices for the creation of such an association. 

Jack H. DeWeese, formerly sole owner of 
the Onli-Wa Display Fixture Company, Day- 
ton, Ohio, located in Pittsburgh to engage 
in the distribution of display fixtures, manne- 
quins, and sundry related materials. His new 
organization was known as the DeWeese Dis- 
play Equipment Company. 

The Dallas Display Club elected the follow- 
ing officers: president, J. L. Thomas; vice- 
president, H. H. Wallace; secretary-treasurer, 
C. S. Waldman; publicity director, W. E. St. 
Claire. 

Clyde L. Hulsizer, of the artificial flower 
company of that name in Des Moines, spoke 
over the local radio on “Making the customer 
more window-conscious.” 

Twenty members of the Des Moines Dis- 
play Club heard a talk given by a newspaper 
representative on the relation of store adver- 
tising to net sales. 

The third annual convention of the Southern 
Display Men’s Association was held in Shreve- 
port and drew an attendance of 73. Highlight 


| of the affair was the decision to change the 


name of the group to Southern Display Pro- 
motional Directors. New ofhcers elected were: 
president, J. T. Thomas, Dallas Power & Light 
Company, Dallas; first vice-president, B. E. 
Chester, Monnig’s, Fort Worth; second vice- 
president, Sam G. Elliott, Goldstein-Migel 
Company, Waco, Texas; third vice-president, 
sronsing, Bry’s, Memphis;  secretary- 
treasurer, H. H. Wallace, A. Harris Company, 
Dallas; employment secretary, T. Willard 
Jones, Phelps Shoe Company, Shreveport. 


MAY, 1948 


James Scalese succeeded Richard Snyder as 
display manager of Frank & Seder, Pittsburgh. 
He had been with the display staff of Kauf- 
mann’s, of the same city. 

F. & R. Lazarus Company, Columbus, Ohio, 
named Glenn Harrod manager of the interior 
display department. 

The Detroit Display Club elected J. A. 
May, Montgomery Ward & Co., to the presi- 
dency of the group. Other officers were: first 
vice-president, Walter Grover, J. L. Hudson 
Company; second vice-president, C. Ely, Ely 
Display Service; third vice-president, H. 
Holmer, Square Deal Miller Jewelry Com- 
pany; fourth vice-president, Frank Whitelam, 
formerly with R. H. Fyfe & Co.; secretary, 


H. N. Long, Cunningham Drug Company; 
treasurer, L. R. Welts, Richman Brothers. 


Lee Wardrip, display director for Ernst 
Kern Company, Detroit, was one of the 
speakers at a meeting of the Michigan Retail 
Dry Goods & Apparel Association. 

George M. Wagner, chairman of the board 
of The Garrison-Wagner Company, St. Louis, 
died at the age of 75. 

The Syracuse, N. Y., Display Club was 
formed, with these officers: president, Harold 
Jean, L. A. Witherill, Inc.; secretary-treas- 
urer, Herbert Luegge, Dey Brothers & Co. 
B. J. Alexander, E. C. Chappell & Sons, Inc., 
was chairman of the membership committee. 

Succeeding Edward Hurwitz, resigned, John 
Tesorero became display director of Joske’s, 
San Antonio. He had been with Howland Dry 
Goods Company, Bridgeport, Conn., in a simi- 
lar position. At Howland’s, Joseph Manende 
became head of display. 

In Oklahoma City, the Oklahoma Display 
Guild was organized. Elected to office were: 
president, John Johnson, John A. Brown Com- 
pany; vice-president, Robert M. Ergenbright, 
Harbour-Longmire Company ; secretary, 
William Goode, Harry Katz, Inc., and treas- 
urer, Eddie H. Lisle, Halliburton’s. 

Following the resignation of Alex Demey, 
Carlos Robles became display manager of 
Roos Brothers, San Francisco. He had been 
with the firm’s Oakland store, where he was 
replaced by Bill Baltzer. 

Top award of $1,000 in the national display 
contest sponsored by Coro, Inc., was won by 
Lee W. Court, Filene’s, Boston, who turned 
the money over to charity. Second and $500 
went to Margaret Hobbs, L. L. Stearns & Son, 
Williamsport, Pa., and third award of $250 
to D. M. Tice, Tepper’s, Plainfield, N. J. 

Robert B. Ginsburg, founder of Arrow 
Decorating & Fixture Company, Philadelphia, 
died suddenly of a heart attack. 

EK. S. Levy & Co., Galveston, named Charles 
Gallagher display director for the store, suc- 
ceeding John Schaub, Jr., resigned. Gallagher 
had been with the display department of 
Titche-Goettinger, Dallas. 

The Chicago Display Club elected these 
officers: president, John Cooper, Mandel 
Brothers, first vice-president, John Nugent, 
Madigan Brothers; second vice-president, 


James Murray, The New Boston Store; treas- 


urer, Marjorie Smith, Edgar Stevens Com- 
pany, Evanston; secretary, Clarence McDon- 
ald, Chas. A. Stevens & Co. Albert Bliss, 
Bliss Display Corporation, New York City, 
was guest speaker at the meeting. The retiring 
president of the club, Les Barofsky, Morris B. 
Sachs Company, was presented with a gold 
wrist watch. 

Joseph Schumacher resigned from T. H. 
Williams Company, Austin, Texas, in order 
to join Levine’s Department Store, Amarillo. 
His successor was James H. Green, formerly a 
free-lance displayman. 





Park Lane Fabrics 
Adds Weltman 


Herman C. Stern, Park Lane Fabrics 
Company, Inc., New York City, announces 
that Leonard Weltman has joined the or- 
ganization. Weltman has been in dis- 
play for the past 12 years, during the past 
year serving as Eastern sales manager for 
Sidney Newhoff & Associates, of Los Angeles. 
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Several years ago you published in DIS- 
PLAY WORLD sources of travel posters, 
pictures, etc., which I wrote and received 
some beautiful materials for my windows. 


I would appreciate—as well as other 
displaymen, I am sure—names and addresses 
of some of these. If I remember correctly, 
a few were American Airlines, Grace Ship- 
ping Line, Pan-American, etc. 

I look forward to each issue of DISPLAY 
WORLD as a source of constantly new 
ideas and information ... W. A. Carothers, 
Carothers Brothers, Sulphur Springs, Tex. 


(In response to a number of similar re- 
quests, the list is re-published elsewhere 
in this issue... Ed.) 

Last Wednesday morning I was pleasantly 
surprised to have Mr. Claster, vice-president 
of Ohrbach’s, California, present me with a 
silver medal awarded by you and the judges 
of DISPLAY WORLD’s International Dis- 
play Contest. 

Judging the record number of entries 
must have been a tremendous task and we 
at Ohrbach’s feel honored to be included 
with those who do such an outstanding job 
of display throughout the world. 

For the staff and myself, thank you, and 
with kindest personal regards.—W. F. Meiss- 
ner, Ohrbach’s, Los Angeles. 

This morning at the department managers’ 
and executives’ meeting I had the honor of 
presenting, on your behalf, the gold medal 
award to our Mr. Wilfred Palmer, display 
manager. The award and Mr. Palmer's re- 
sponse received magnificent acclamation. 

Again may [ state it was a pleasure and 
honor for me to act in your stead and place, 
and please accept not alone Mr. Palmer's 
appreciation, but the thanks of our entire 
store family—Aaron M. Frank, Meier & 
Frank Company, Inc., Portland, Ore. 


receive the gold medal and the silver medal 
which were awarded to our Mr. Slack. We 
presented these to him at one of our man- 
agers meetings and he was very pleased. 
I do hope that Mr. Slack will win many 
more awards in the years to come.—F. G. 
Schoeck, president, The Wurzburg Com- 
pany, Grand Rapids. 





With your letter dated January 20th you 
are informing me that a gold medal has been 
awarded to Mr. H. Erhardt, which I have, 
in the meantime, presented to him. 

This international appreciation of Mr. 
Erhardt’s work is indeed a great honor for 
my firm, and I wish to express my sincere 
thanks to you for your kind gesture—H. 
Stiefelmeier, Grands Magasins Jelmoli, S. 
A., Zurich, Switzerland. 





It was indeed a pleasure and a thrill to be 
informed that I had been awarded the silver 
medal in DISPLAY WORLD’s International 
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Display Contest for 1957. My sincerest 
thanks to you and to the judges for this 
award. 

May I at this time also extend my ap- 
preciation to DISPLAY WORLD for under- 
taking this gargantuan effort on behalf of 
displaymen the world over. Without this 
yearly competition, which does much to pub- 
licize the talents of those in this field, | am 
inclined to believe their excellent work 
would just be taken for granted. I hope 
that you will continue to conduct this con- 
test for many years to come.—Samuel C. 
Forsythe, The Franklin Savings Bank, New 
York City. 





This is to acknowledge with sincere thanks 
and great pride the two gold, one silver, 
and three bronze medals that DISPLAY 
WORLD awarded to us for our winning 
displays in the 1957 International Display 
Contest. I assure you that my staff and 
myself are indeed gratified with this recog- 
nition of our work.—George W. Browne, 
Public Service Electric & Gas Company, 
Newark. 





I want you to know how happy the display 
department was that three of our displays 
were awarded honors in last year’s DIS- 
PLAY WORLD’s contest. We are very 
proud of these honors bestowed on us. Many 
thanks, too, for the fruitful opportunity you 
are offering us to take a greater interest in 
objective displays.—Elmer C. Diehl, Sommer 
& Kaufmann, San Francisco. 


We beg to acknowledge receipt of your 
letter and it was a great pleasure tor us to 
learn that our Mr. Sundstrom has 
awarded a silver medal in the International 
Display Contest arranged by your eminent 
publication. 

We are fully aware of the honor which 
has been shown to us and to Mr. Sundstrom 
by this distinction in such a world-wide con- 
test. Mr. Sundstrom is also very gratetul 
for this, and begs us to send his best re- 
gards. As soon as the medal will have ar- 
rived we will hand it over to Mr. Sund- 
strom in connection with a little ceremony. 
—E. Storm, Aktiebolaget Stroms Herrekip- 
ering, Stockholm, Sweden. 


been 





We were delighted to get the good news 
contained in your letter of January 20, and 
shall personally present to Mr. Van Hol- 
lander and his staff the medals which they 
have earned by their splendid contribution 
towards your International Display Contest 
for 1957.—Arthur C. Kaufmann, executive 
head, Gimbel Brothers, Philadelphia. 


We are of course delighted that Mr. Sjur- 
sen has received such an outstanding award. 
It was my pleasure to tell him so on the 
phone and you may be sure I will be happy 
to see that he receives the plaque with the 
appropriate presentation when it arrives.— 
William S. Street, president, Frederick & 
Nelson, Seattle. 


Ryan Heads Display 
For Korvette, Hartford 

Formerly with the Brooklyn store of E. 
J. Korvette, Harold Ryan is now in charge 
of display for the firm’s unit in Hartford, 
Connecticut. 





.... Oisplay creators 
display manulacturers 














"HANGERS; 


Quality Hangers 
in 
HIGH IMPACT PLASTIC 


(practically indestructible) 








@ All rust-resistant metal parts 


@ All-ways correctly styled 
and sturdily constructed 


Send for illustrated brochure 


BARNEY STEMPLER & SONS, INC. 


28 Norfolk St.. New York 2, N. Y. 
Telephone: ORegon 4-1780-1 
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FOIL PAPERS 





BASE METAL — PUFFING FOIL 


—_———- 


ALL COLORS 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 








FEATHERS 


for DISPLAY 
OSTRICH FEATHERS 
all colors and sizes 
MARIBOU in 2 yard strings 


all colors 
Excellent delivery 
SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7 Pa. WaAlnut 5-5219 








RUSTIC é 
WESTERN 
DISPLAYS 


% Rustic Frames 

%e Rustic Boxes 

¥% Bird Houses 
& Feeders 

BIRCH 

Poles & Branches 

CEDAR 

Poles & Slabs 











A, 


STUDY 
WINDOW DISPLAY 
AT HOME 


Easy Home Study course showing 

how to do every phase of window 

display work. Merchants, display 

men, women and rs will 

find course the finest of its 

kind. School founded in 1905. 
Employers: Free to you— 
Names of our Graduates. 

Write for literature 


THE KOESTER SCHOOL 


3710-12 N. Cicero Ave., Chicago 41, Ill. 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
a 
4.00 Per Column Inch— CASH WITH ORDER 
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Arthur R. Cohen Dies At 49; 
Well-Known Display Factor 


His many friends in display were shocked 
to learn of the unexpected death of Arthur 
R. Cohen at his home in Pittsburgh on 
Sunday, April 13. He was only 49 years 
old, and had long been regarded as one 
of the leaders in the display industry. 


— Arthur R. Cohen — 


Entering this field at an early age, Art — 
as he was known to everyone — formed 
the Art R. Cohen Company in 1933 at 810 
Penn avenue and the firm grew steadily 
until it is now regarded as the largest 
distributor of display materials and equip- 
ment between New York City and Chicago. 
He planned to celebrate the company’s 25th 
anniversary this year, which also marked 
his 34th year in display. He was univer- 
sally regarded as an astute business exec- 
utive, fair and considerate in his dealings 
with everyone. He was highly respected, 
both as an individual and as a business man. 

Art R. Cohen was extremely civic-minded, 
and was interested in numerous charitable 
activities as well, giving freely of his time 
and financial support. Among his many 
afhliations was his membership in Fraternity 
Lodge No. 705, Free and Accepted Masons. 
He was a member of Green Oaks Country 
Club. 

Surviving are the widow, Mrs. Fay Shra- 
ger Cohen; two sons, Stanley Gilbert and 
Paul Lewis; a sister, Mrs. Bertha Sharon, 
and three brothers, William, Isadore, and 
Oscar. Burial took place at Beth Shalom 
cemetery on April 15th after services at 
the Burton Hirsch funeral home. 

The business will continue under the same 
policy which contributed so much to its 
success and growth. Stanley Cohen be- 
came a partner in the firm upon his return 
from military service, taking over the ad- 
vertising and sales promotion responsibil- 
ities. William Cohen for many years has 
shared the management of the firm with his 
brother. This experience assures the con- 
tinued progress of the company under the 
direction of thoroughly experienced men. 

Art R. Cohen’s death is a distinct loss 
to the industry to which his entire life was 
devoted. 

Among industry factors from other cities 
who were present were the following: Max 


Caine, Max Caine Company; Herman Stern, 
Park Lane Fabrics Company; Bernard 
Deutsch, Gustave Rubner, Inc.; Joseph Ma- 
haram, Maharam Fabric Corporation, all ot 
New York City; Dave Opperman, Columbia 
Display Materials Company, Brooklyn; 
Harold Moses, Mutual Display, Cleveland; 
John Sills, Art Products Company, Detroit; 
Milton Kravitz, Nu-Era Midwest Displays, 
Inc., Harry Yedor, American Fixture, Inc., 
both of St. Louis, and Joel Rostau, Paulson 
Company, Inc., Boston. 


Dramatic Lighting System 
For “Atomium" Building 

A dramatic wall-to-wall fluorescent light- 
ing system called “Sylva-Lume” is being in- 
stalled in the central sphere of the 
“Atomium,” the theme building of the 
Brussels World’s Fair. Developed by Syl- 
vania Electric Products, Inc., “Sylva-Lume” 
is an interchangeable plastic panel system 
which permits the creation of a wide variety 
of custom designs of overall patterns of 
color, form, texture, and style from standard 
parts. 

The company says that the system “per- 
mits an architect, designer, or builder to 
custom-produce a ceiling lighting system 
that is unique in appearance, and marks the 
first time a designer has been able to use 
the artistic approach, as opposed t) the 
engineering approach, to design such a 
system. Now custom design is achieved 
through a catalogue system.” 


Spanjer Catalogue Features 
New Wood Letter Designs 

Spanjer Brothers, 1160 North Howe street, 
Chicago 10, has just published a new wood 
letter catalogue, designated as “W-58.” It 
features all of the company’s wood letter 
styles, as well as a wide variety of photo- 
graphs showing such letters in use. The 
catalogue has much useful information on 
mounting and covers special designs as 
well as the stock styles. 


Case History Program 
Held By Process Group 

The Point-of-Purchase Division of the 
Screen Process Printing Association 
launched its new program of display case 
histories the day before the recent Manage- 
ment Conference opened in Pittsburgh. This 
case history program allows each member 
to discuss his individual point-of-purchase 
display in technical detail, with subsequent 
discussion by the group. 

Attendance exceeded expectations, and the 
workshop was so well received that it is 
planned to have the same type of meeting 
on August 21 in San Francisco, the day 
before the opening of the SPPA _ Inter- 
national Convention. 


Richker Leaves Southern, 
Forms New Company 

I. Richker has sold his stock in Southern 
Importers & Exporters, Houston, the firm 
which he founded 30 years ago, and has re- 
signed as president of that company. He has 
formed I. Richker & Co., as a manufacturers’ 
agent and also handling display materials, and 
is back in an earlier location at 312 Fannin 
street, Houston. 


DISPLAY WORLD 














DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 


WANTED — DISPLAY DESIGNER 


capable of designing and illustrating displays for itinerant pur- 
poses, largely in the wearing apparel field; top salary; permanent 
and attractive position. Write or phone: WOLF & VINE, INC., 
ah Los Angeles St., Los Angeles 12, Calif. Phone: MAdison 








WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 
cellent opportunity ; permanent position. Write or phone: 
WOLF & VINE, INC. 
225 S. Los Angeles St. Los Angeles 12, Calif. 
Phone MAdison 6-4737 


FOR SALE 
AT HALF PRICE 


Show Card Printing Machines 
nearly new, FOB New York 
2 Line-O-Scribes...size 14x22 
2 Show Card Machines. . 16x32 
2 Show Card Printers. 26x42 


Jack M. Sider & Co. 


2037 Stanley Street 
Montreal, Que., Canada 




















FOR SALE 
“Littlest Angel’’ 
Christmas Displays 
Nine motorized action units 
in brand new condition. Tre- 
mendously appealing story 
series. Complete with color- 
sound film of “Littlest Angel” 
story for school, institution 
tie-up. $3,800 display for 


CARROLL HOUSE 
Williamsport, Penna. 


DISPLAY MEN 


Qualified men needed in all sections of the country. We place 
more display men than any other office. Send complete resume 
and advise concerning salary requirements. No charge to appli- 
cant at any time. Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 


WANTED 
Sir Holly Christmas Pro- 
motion display pieces. 
Send Photos and description to 


Box 5 


Care of DISPLAY WORLD 




















WILL BUY 
Used or Out of Use 
MANNEQUINS 


Men, women, children. 


Write 
HERZBERG-ROBBINS, Inc. 
110 W. 3th St., New York 1, N. Y. 
PEnnsylvania 6-3585 


SALESMEN 


Qualified men with strong following to travel out of Chicago 
as direct factory representatives. We are enlarging our sales 
staff and still have several fine territories open. 


Give complete details in first letter please. 


COOK & MEIER, INC. 


2345-41 S. Michigan Avenue, Chicago 16, Illinois 


Resident 


Sales Representatives 
Wanted 


by National Mfgr. of Flower & 
Foliage Displays, Novelties, etc. 
To call on display dealers, jobbers 
7 large mg? All territories open 


except N. Y., N. J., eastern Penna. 
and New Bexisnd Non-competing 
lines may be carried. State lines 


carried and territory covered. 
Straight commission deal. 


Write to— 


R. Black, Box 102 


CATHEDRAL STATION 
NEW YORK 3, N. Y. 














Study Window Display At Home 
Earn good income. Easy home-study 
course. Employers: Sponsor our 
course for one of your employees. 
All will find this course the finest 
of its kind. School highly recom- 
mended and established in 1905. 
The Koester School, Koester Bldg., 
Dept. DW, 3710 N. Cicero Ave., 
Chicago 41, Illinois. 








CLOSE-OUTS— Discontinued 
items in artificial flowers and 
set pieces. Write for photos. 
Albert Kleinsorgen Studio 
3435 Germantown Avenue 
Philadelphia 40, Pa. 


FOR SALE OR EXCHANGE 
ANIMAL BAND AND SINGING UNIT 
Sensational Animated Christmas Display 


by Silvestri 
Display consists of 15 units containing 26 animals (7 singers 
and 20 band members). Singers’ mouth movements syn- 
chronized with music. All animals have movements. Com- 
plete with sound equipment and music. Photos on request. 
In excellent condition $5600 display — will sell for $1500 
if shipped out by May 15, must move for space. 


WELLAN’S 


Third at Washington St., Alexandria, La. 


Sales Representatives 
Wanted 


Natural Preserved Foliages 


Exclusive territories on a generous 
commission basis. We are one of 
the largest growers of cultivated 
greens in the country, and we pre- 
serve over 35 different types ot 
foliages of every type of design and 
shape to meet many display require- 
ments. We need aggressive cover- 
age in the department store and 
display jobber trades. 


RAINBOW tn CHEMICAL 


Box 31 
Northridge, California 























Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 








SALES REPRESENTATIVE WANTED 
WEST COAST TERRITORY 


FOUR SEASONS ASSOC., INC. 
141 W. 24th Street 


New York 11, N. Y. 








Additional 
Opportunity Exchange 
Ads 
will be found 
on page 64. 
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, Armstrong’s Are Selling Their Amazing Silvestri | | Advertising & Display 
— rom ge “Christmas Is Magic” Animated Corner Manager 
ant Window Display available, for fast-moving 


multi-store operation or 
Including the Magic Caldron, disappearing Ink Trick, Dis- large, .alert dept. .store 
appearing Jewel and Flower Urn, Sorceress Silk Unit, ani- Presently advertising and display 
mated Santa Claus,6 ice forest Trees, 4 background ice panels manager for Mid-West chain of 14 
plus background curtains, snow blocks, stumps, etc., as seen Jr. department stores . . . formerly 


: . . ivertising manager $4,000,000 on 
in pictures available on request. Over $6200 value in good imag ce mar Trang $2,500 


condition, mechanically perfect, ou. price $2500, securely Michigan Men’s Store, $2,000,000 a 
packed in special crates. Write to: ginia R-T-W. Be responsible for or- 
ADDRESS Box 5 BC ganizing sales, coordinating and ex- 


~~ adver f 
DISPLAY WORLD JOE COOPER, ARMSTRONG’S ecuting advertising * program for 


multi-store operation (or big de- 
2nd St. and 2nd Ave., Cedar Rapids, Iowa partment store). Well-seasoned, age 
50, healthy, good habits, pleasing 
personality, slight hearing loss. Al 
adwriter, pen artist, display stylist, 
WANTED sho-card writer; superb talent and 


“ke rh f b 
Display Equipment Salesmen FOR SALE practica’ "zuer 2 RP wedlags tad,p ” 


—adv. display, floor lay-outs. 


The Lawatch Display Fixtures : : . : Prefer Florida, South, S.W. or 
Company of 1417 Santee st., 16 “Magic of Christmas” Mechanical Units MEM WY. Consider Sones worms: Bree 
Los Angeles 15, California : Address Box 5AB 


desire display equipment sales- made by Silvestri. Also, large snow trees, scenic back- Care of DISPLAY WORLD 
men to cover territory adjacent grounds, ice effect panels to complete displays. We also 
to: New York City, Philadel- have 75 styrofoam ornaments 18 inches tall in several 


phia, Atlanta, New Orleans, or : ’ yi ins ie ‘teeea JOBBERS WANTED for fast mov- 
Datias, Minneapolis, Kansas different designs. Will sell for one-fourth of original prices. co saul’ lamamenion “Gas an weed 


City, Denver. Tucson, St. All are in good condition. screen panels for the following 
Louis Chicago Generous states: Florida, Louisiana, Missis- 


commission, well established Write: Display Director, LOVEMAN’S moet, Asnemene, Weeress, Here 


13 ‘gwar and South Dakota. West coast 
ine, top quality card holders Birmingham. Alabama stock. 
and other equipment. . : Address Box 5 CD 


Care of DISPLAY WORLD 


Established giftware manufac- 
turer entering high style dis- 
play field. New unusual line 
to be introduced at Spring 
Display Show. Seeking sales- 
men in all territories. Write 
giving full details. 


(are oft 




















SILVESTRI FOR SALE Contbinitinn 
eeiannens SIX ANIMATED WINDOW SCENES dbotithdeias ail 


depicting Children’s Prayers and Carols. Total 10 children, Displayman Wanted 


AMUSEMENT PARK 24 animals. Made to order for the Remick Co. by the 


Silvestri Art Mig. Co., 1957. Photographs on request. For medium high grade wo- 
10 Pieces — Amusement Park 


men’s department store of long 
in original case % price SIX MUSIC BOXES : 


se So oon Rae ts Bo standing. State exeperience, 
DISPLAY DIRECTOR depicting € hristmas Customs. Units revolve or are individ- age, salary required. 
ually mechanized. Total 22 figures. Silvestri units. 


Se Gee of & Ideal for windows or interiors. Photographs on request. C. W. Klemm Inc. 


Denver, Colorado REMICK’S OF QUINCY, MASSACHUSETTS Bloomington, Ill 
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_ The new 
mm iia Showcard Machine 
: Model MA-52 


Prints all sizes oe ee ee 
up to 95" x 35° ing of the Showcard Machine line, this mode 


MA-52 is big news in several important respects. 


Its size alone puts it in a class by itself. It handles 
work up to 25” x 35”—and that’s larger than full sheet cards. 


An entirely new carriage design makes operation smoother than ever. 

New toggle arrangement automatically raises impression roller from the work 

when carriage is returned to position. New pressure adjustment lets you dial instantly 
the exact setting required for varying thicknesses of paper or card stock. 


Retained in full are all the basic advantages of Showcard Machines: the fast 
type-setting; complete freedom of layout and color; wide selection of type faces; 
and a sweeping 5-year guarantee. 


yyEsTIGATE 


This new Model MA-52 is a big bargain too. Before you buy any 
sign writing equipment see how much more your dollars buy in BEFORE You 
Showcard Machines. There are models for all needs. INVEST 


Renee See 


The Showcard Machine Co., 1456 Merchandise Mart, Chicago 54, Ill. 





—_ Get Acquainted with 
ie TRIMLok 


U.S. PATENT No. 2810598 


The NEWEST LINE OF DISPLAY EQUIPMENT ON 
THE MARKET! It has been designed for economy, 
efficiency and functional beauty, with remarkable 
savings in installation costs. 


Whether you are planning a new store or remodel- 
ing, it will pay you to investigate TRIMLok NOW! 


TRIMLok MODULAR METAL WALL SECTIONS 
FEATURE . . . Speedy Pre-Fab Set-Up . . . Simple Level- 
ing Adjustments . . . Connectors To Allow Various Lay- 
outs ..Wide Variety of Brackets Hangrails and Shelves 
. . . Quick Easy Change-overs .. . With or Without 
Lighting Cornices. 














TRIMLok 48” and 63” HIGH CONVERTIBLE GON- 
DOLA RACKS! Equally adaptable to all soft and 
hard lines. Today’s most effective and flexible floor 
merchandising fixtures. 









































Just a few of the new TRIMLok items are shown in this ad. 
WRITE FOR YOUR FREE COPY OF THE NEW TRIMLok CATALOG. 
USE THE CONVENIENT COUPON BELOW: 














SUIT MERCHANDISER SHIRT MERCHANDISER 





Special Garment Rack 
manufactured for 
Cain-Sloan Stores, 
Nashville, Tennessee, 
to their architect's 
specifications. 





DW-5-58 
AMERICAN FIXTURE INC., 2300 Locust St., St. Louis 3, Mo. 





a Please mail me new TRIMLok catalog 


[_] Please have representative call 


American Fixture Inc. (eee 


2300 LOCUST ST. ST. LOUIS 3, MO. ATT. OF 








CHICAGO OFFICE: 220 West Adams St:, Chicago 6, Illinois ADDRESS 





NEW YORK OFFICE: 11 West 42nd St.. New York 36. N. ¥ CITY STATE 








